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ABSTRACT

The study aimed to assess the economic contributions of tourist visits to the Municipality
of Valencia, focusing on tourism revenue, employment opportunities, and local business
growth. A self-made survey questionnaire was used to collect data from respondents, and
statistical tools such as frequency and percentage, weighted mean, and Pearson’s
Correlation Coefficient were employed for data analysis. Findings revealed that tourism
significantly drives economic growth, with high ratings in revenue generation, job creation,
and business expansion. The length of tourists’ stays also plays a crucial role in sustaining
the hospitality and transportation sectors, ensuring consistent revenue streams and
increased demand for services. However, results showed that the length of stay and
transportation do not have a significant relationship with tourism revenue, employment,
or business growth, suggesting that other factors influence economic benefits. While
tourism contributes substantially to the local economy, the study highlights the need for
strategic efforts to maximize its full potential. Enhancing business support programs,
improving tourism infrastructure, and implementing marketing strategies to attract high-
spending tourists can further strengthen economic gains. The findings suggest that a
more comprehensive approach to tourism management, focusing on visitor engagement
and spending behavior, is essential for sustaining Valencia’'s economic growth.
Addressing these areas will ensure that tourism continues to be a vital driver of local
development and economic sustainability.



Keywords: tourism revenue, employment opportunities, business growth, economic
impact, tourist length of stay, transportation, tourism management, local development

INTRODUCTION

Tourism has become a significant economic force globally, contributing to job
creation, foreign exchange earnings, and economic growth. However, the rapid expansion
of the tourism sector gave rise to a range of global challenges. These included
environmental degradation due to unsustainable practices, over-reliance on tourism for
economic development, and the negative social impacts on local communities (Gossling,
et al., 2019). Furthermore, the COVID-19 pandemic revealed the vulnerability of the
tourism industry, emphasizing its dependence on international travel and global mobility
(Pereira, et al., 2020). Economic benefits from tourism were often unevenly distributed,
with certain regions benefiting disproportionately while others faced challenges in
translating tourism into sustainable growth (Baker & Cameron, 2021). These global issues
underscored the need for a deeper understanding of how tourism could be managed to
maximize its economic contributions while minimizing its negative impacts (Zeng, et al.,
2022).

In the Philippines, tourism played a crucial role in the country's economic
development, contributing significantly to employment, local businesses, and government
revenues. However, local tourism faced several challenges, such as limited infrastructure,
over-tourism in certain areas, and the uneven distribution of tourism benefits across
regions (Bano, et al., 2020). Despite the growing influx of tourists, many areas struggled
with managing the economic benefits of tourism effectively, leading to social and
environmental pressures (Cuaresma, et al., 2021). Moreover, there was often a gap in
understanding how different tourist demographics influenced local economies,
particularly in less-studied regions. This highlighted the need for targeted research to
assess how tourism could be better integrated into local economic planning and
development.

While several studies explored the economic impacts of tourism, few focused on
the specific contributions of tourist visits at the local level in the Philippines. For instance,
a study by Campos and Medina (2022), examined the relationship between tourism
revenue and employment in popular Philippine tourist destinations, focusing mainly on
the macroeconomic effects. Their study highlighted the significant economic contributions
of tourism, particularly in terms of job creation, but lacked in-depth exploration of the
localized economic impact, such as how different tourist characteristics influenced
economic outcomes. This study bridged this gap by specifically assessing the economic
contribution of tourist visits. By focusing on factors like tourism revenue, employment, and
local business growth, as well as tourist characteristics such as length of stay and
transportation, the research provided a more granular understanding of the local
economic impact of tourism.
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The researchers were compelled to conduct this study to address the pressing
need for evidence-based insights into the economic contribution of tourist visits in the
Municipality of Valencia. By focusing on factors such as tourism revenue, employment
creation, and local business growth, the study aimed to provide valuable data that could
inform local economic strategies. Examining the characteristics of tourists, including their
length of stay and transportation, would help uncover the direct effects of tourist visits on
the local economy. This research aimed to offer evidence-based insights that could assist
policymakers in maximizing the positive economic contributions of tourism while ensuring
sustainable growth within the community.

Research Questions

The study aims to assess the economic contribution of tourist visits in the
municipality of Valencia. Specifically, the study seeks to address the following questions:

1. To what extent do tourist visits contribute to the local economy of the municipality
of Valencia in terms of:
1.1tourism revenue,
1.2employment opportunities, and
1.3local business growth?

2. To what extent do the characteristics of tourists contribute to the economic impact
in the municipality of Valencia in terms of:
2.1length of stay,
2.2transportation?

3. Is there a significant relationship between the characteristics of tourists and the
economic contribution of tourist visits to the municipality of Valencia?

METHODOLOGY
Research Design

The study utilized a descriptive-correlational survey to assess the economic
contribution of tourist visits in the Municipality of Valencia. Descriptive correlation was
employed to provide a detailed description of the relationship between tourist
characteristics, such as length of stay and the economic impact of their visits on the local
economy. This approach also allowed for the analysis of differences in the economic
contributions based on various tourist characteristics.

The primary tool for data collection was a survey questionnaire. The questionnaire
was designed to measure and identify the extent of the economic contribution of tourism
in terms of tourism revenue, employment opportunities, and local business growth. It also
assessed the relationship between tourist characteristics and the economic outcomes,
including tourists' spending behaviors, the length of their stay, and the types of activities
they engaged in during their visit.
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The collected data was analyzed and interpreted to understand the economic
impact of tourist visits on Valencia's economy. This analysis aimed to provide insights into
different aspects of tourism contribute to the local economy and guide future strategies
for sustainable tourism development in the municipality.

Research respondents

The respondents of the study were the local residents and tourism stakeholders
from Valencia, selected through purposive sampling method. A total of 50 respondents
were included, with 40 local residents owning or managing local businesses or working
in the area, and 10 tourism stakeholders, including owners of accommodations,
restaurants, souvenir shops, travel agencies, or tour companies. The selection process
focused on individuals directly involved in the local tourism industry and its operations.
These respondents were chosen for their ability to provide valuable insights into the
impact of tourism on the local community and its businesses. The purposive sampling
method ensured that individuals with relevant experience and knowledge were
represented in the study, contributing to the overall objectives of understanding the
dynamics of tourism in Valencia.

Research instruments

In gathering important data for the study, the researchers utilized a validated self-
made survey questionnaire. In the first part, the researchers presented the topic and
objectives of the study through a letter. The instructions were made clear for the
respondents to understand immediately. Respondents also provided important
information about themselves regarding their own profiles.

The researchers consulted with their adviser and subject teacher to ensure the
validity of the instrument's content. Apart from the adviser and subject teacher, the
researchers also showed it to 3 expert to ensure the quality of the questions. They
checked if the aspects included in the indicators were coherent. The suggestions and
corrections of the reviewers were carefully considered by the researcher for the
improvement of the entire research and for modifying it based on the questionnaire's
validity.

In assessing the certainty of the items, a dry-run was conducted. Ten respondents
were part of the dry-run. The items was examined in terms of certainty using the
Cronbach's alpha test. This was considered an appropriate type of research in the survey
where the items was not measured as right or wrong, and different answers can be given
for each item (McMillan & Schumacher, 2001). This was done to prove the reliability of
the items within the questionnaire. Based on the results, all items included in the survey
questionnaire were found to be reliable as they reached and exceeded the 0.70 level of
reliability.

978

Ignatian International Journal for Multidisciplinary Research Vol 3No 5 May 2025 www.icceph.com



Research procedure

After the initial defense, the researchers integrated all the corrections and suggestions of
the panel members. A letter of request to conduct the study was sent to the Municipality
of Valencia’s local government office, requesting permission to conduct a study in the
area. The signed and approved letter was then submitted to the local authorities and
tourism stakeholders. During the distribution of the questionnaires, the researchers
explained the purpose and significance of the study to the respondents. The
questionnaires were distributed once the respondents were fully briefed. Afterward, the
results were processed using MS Excel, and analysis and interpretation of the data were
conducted.

RESULTS

Table 1.1 shows the extent to which tourist visits contribute to the local economy
of the Municipality of Valencia, specifically in terms of tourism revenue.

Table 1.1
Extent of Tourist Visits contributing to the Local Economy of the Municipality of
Valencia in terms of Tourism Revenue

. _ Verbal
Tourism Revenue wx o
Description
1. Accommodation services are one of my primary sources of income. 4.67 Strongly Agree
2. More tourists mean higher earnings for my business. 4.83 Strongly Agree
3. Room bookings provide the majority of my revenue. 4.83 Strongly Agree
4. Seasonal tourism trends directly impact my income. 4.67 Strongly Agree
5. Positive guest’s experiences lead to repeat customers and referrals, 4.83 Strongly Agree
further boosting my earnings. '
Composite 4.77 Strongly Agree

Legend: Scale Verbal Description
4.21 -5.00 Strongly Agree
3.41-4.20 Somewhat Agree
2.61-3.40 Neither agree nor disagree
1.81-2.60 Somewhat Disagree
1.00-1.80 Strongly Disagree

Table 1.2 shows the extent to which tourist visits contribute to employment
opportunities in the Municipality of Valencia.

Table 1.2
Extent of Tourist Visits contributing to the Local Economy of the Municipality of
Valencia in terms of Employment Opportunities

. _ Verbal
Employment Opportunities wx Description
1. An increase in tourist arrival creates more job opportunities for me. 4.74 Strongly Agree
2. More job opportunities improve my standard of living. 4.68 Strongly Agree
3. The tourism industry in Valencia ensures | receive fair wages and benefits. 4.68 Strongly Agree
4. Working in tourism industry allows me to gain valuable skills and experience. 4.68 Strongly Agree
979

Ignatian International Journal for Multidisciplinary Research Vol 3No 5 May 2025 www.icceph.com



5. Career growth and promotion opportunities improve my longterm financial 471 Strongly Agree
stability. '
Composite 4.69 Strongly Agree
Legend: Scale Verbal Description

4.21 -5.00 Strongly Agree
3.41-4.20 Somewhat Agree
2.61-3.40 Neither agree nor disagree
1.81-2.60 Somewhat Disagree
1.00-1.80 Strongly Disagree

Table 1.3 presents the extent to which tourist visits contribute to local business
growth in the municipality of Valencia.

Table 1.3
Extent of Tourist Visits contributing to the Local Economy of the Municipality of
Valencia in terms of Local Business Growth

Verbal
Local Business Growth wXx  Description
1. My Café/Restaurant/Bistro grows as more tourist visit. 4.67 Strongly Agree
2. Tourism in Valencia helps me expand my handicraft/souvenir business. 4.83 Strongly Agree
3. The growing tourism industry increases demand for my locally sourced products. 4.68 Strongly Agree
4. More visitors encourage me to introduce new products and services. 4.67 Strongly Agree
5. Collaborating with other local businesses strengthens the local economy and boost 467 Strongly Agree
my sales. )
Composite 4.67 Strongly Agree
Legend: Scale Verbal Description

4.21-5.00 Strongly Agree
3.41-4.20 Somewhat Agree
2.61-3.40 Neither agree nor disagree
1.81-2.60 Somewhat Disagree
1.00-1.80 Strongly Disagree

Table 2.1 presents the extent to which the length of stay of tourists contributes to
the economic impact in the Municipality of Valencia.

Table 2.1
Extent of the Characteristics of Tourists contributing to the Economic Impact in the
Municipality of Valencia in terms of Length of Stay

_ Verbal
Length of Stay wx Description

1. The short stays (1-2 days) bring a quick turnover of guests, keeping Strongly
the resort/accommodation busy. 4.65 Agree

2. The medium stays (3-7 days) increase resort/accommaodation 4.65 Strongly
bookings and ensure a steady flow of income. ' Agree

3. The long stays (8 or more days) create a higher demand for 4.65 Strongly
accommaodations and extended guest services. ' Agree

4. Guest staying longer tend to use more resort/accommodation 4.68 Strongly
amenities, boosting our workload and tips. ' Agree

980

Ignatian International Journal for Multidisciplinary Research Vol 3No 5 May 2025 www.icceph.com



5. Repeat visitors often choose extended stays, strengthening 474 Strongly
customer loyalty and business growth. ' Agree

Composite Strongly
4.67 Agree

Legend: Scale Verbal Description
4.21 -5.00 Strongly Agree
3.41-4.20 Somewhat Agree
2.61-3.40 Neither agree nor disagree
1.81-2.60 Somewhat Disagree
1.00-1.80 Strongly Disagree

Table 2.2 shows the extent to which tourist characteristics, particularly their length
of stay, contribute to the economic impact in Valencia in terms of transportation.

Table 2.2
Extent of the Characteristics of Tourists contributing to the Economic Impact in the
Municipality of Valencia in terms of Transportation

T tati _ Verbal
ransportation wx Description
1. The short stays (1-2 days) increase demand for quick
. : . Strongly
transportation, such as motorcycles, jeep, pedicab, and 4
Agree
habalhabal.
2. The medium stays (3-7 days) lead to frequent transport use as 45 Strongly
guests explore different attractions. ' Agree
3. The long stays (8 or more days) create consistent demand for local 46 Strongly
transportation services. ' Agree
4. Tourist who stays longer often rely on transport for shopping, dining, 4.7 Strongly
and sightseeing. ' Agree
5. A steady flow of short-, medium-, and long-term visitors helps sustain 4.7 Strongly
the local transport industry. ' Agree
Composite Strongly
4.5
Agree
Legend: Scale Verbal Description

4.21 -5.00 Strongly Agree
3.41-4.20 Somewhat Agree
2.61-3.40 Neither agree nor disagree
1.81-2.60 Somewhat Disagree
1.00-1.80 Strongly Disagree

Table 3 shows the relationship between the characteristics of tourists and the
economic contribution of tourist visits to the Municipality of Valencia in terms of tourism
revenue, employment opportunities, and local business growth.
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Table 3
Relationship between the Characteristics of Tourists and the Economic
Contribution of Tourist Visits to the Municipality of Valencia

Variables Correlated Pearsonr p-value Decision Remark

Length of Stay

Tourism Revenue 0.210 0.690 Failed to Reject Hol Not significant

Employment Opportunities 0.129 0.808 Failed to Reject Hol Not significant

Local Business Growth -0.408 0.422 Failed to Reject Hol Not significant

Transportation

Tourism Revenue 0.470 0.347 Failed to Reject Hol Not significant

Employment Opportunities -0.767 0.075 Failed to Reject Hol Not significant

Local Business Growth -0.121 0.819 Failed to Reject Hol Not significant
DISCUSSION

Extent of Tourist Visits contributing to the Local Economy of the Municipality of
Valencia in terms of Tourism Revenue

Table 1.1 shows the extent to which tourist visits contribute to the local economy
of the Municipality of Valencia, specifically in terms of tourism revenue. The findings
indicate that this factor has an overall weighted mean of (wx = 4.77), corresponding to a
"Strongly Agree" rating. This suggests that tourism plays a significant role in driving local
economic growth, particularly through revenue generated from accommodation services
and related business activities.

The highest-rated statements include “more tourists mean higher earnings for my
business" (wx = 4.83), “room bookings provide the majority of my revenue" (wx = 4.83),
and “positive guest experiences lead to repeat customers and referrals, further boosting
my earnings" (wx = 4.83), all categorized as "Strongly Agree." These findings highlight
that local businesses heavily depend on tourist arrivals, with accommodation services
being a primary income source. Furthermore, the impact of repeat customers and
referrals reinforces the long-term economic benefits of providing high-quality services.

Meanwhile, the statements “accommodation services are one of my primary
sources of income" (wX = 4.67) and “seasonal tourism trends directly impact my income"
(wx = 4.67) also received a "Strongly Agree" rating. This indicates that while tourism
provides substantial financial benefits, fluctuations in visitor numbers due to seasonal
trends significantly affect revenue generation. Businesses must adapt to these variations
to maintain financial stability.

These findings align with the study of Ritchie and Crouch (2022), which
emphasizes that tourism revenue significantly contributes to the economic development
of local communities by creating business opportunities and employment. According to
their research, tourism-dependent economies experience increased financial stability
when consistent visitor flows are maintained. Additionally, Mason (2021), highlights that
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the accommodation sector serves as one of the primary revenue-generating industries in
tourism-driven economies, further reinforcing the importance of hospitality services in
sustaining local livelihoods.

Moreover, the study of Dwyer, et al. (2023), suggests that tourist spending directly
influences the profitability of businesses, particularly in destinations where tourism is a
major economic driver. Their findings indicate that visitor expenditures on
accommodations, dining, and other services contribute to overall economic resilience.
Similarly, research by Hall and Page (2023), supports the idea that high levels of tourism
engagement lead to increased investments in infrastructure and service improvements,
benefiting both businesses and the local economy.

Overall, the findings implies that tourist visits have a substantial impact on tourism
revenue in the Municipality of Valencia. This suggests that local businesses and
stakeholders should implement strategies to maximize the economic benefits of tourism,
such as enhancing service quality, promoting destination branding, and addressing
seasonal demand fluctuations. By strengthening these areas, the municipality can further
sustain and expand its economic growth through tourism-driven revenue.

Extent of Tourist Visits contributing to the Local Economy of the Municipality of
Valencia in terms of Employment Opportunities

Table 1.2 shows the extent to which tourist visits contribute to employment
opportunities in the Municipality of Valencia. The findings shows that employment
opportunities have an overall weighted mean of (wx = 4.69), corresponding to a "Strongly
Agree" rating. This suggests that tourism plays a crucial role in job creation and workforce
development within the municipality, significantly enhancing the livelihood of local
residents.

The highest-rated statement, "an increase in tourist arrival creates more job
opportunities for me" (wx = 4.74), highlights the direct link between tourism growth and
employment generation. This suggests that as visitor numbers rise, more businesses
expand, leading to increased hiring across various sectors. Following closely, "career
growth and promotion opportunities improve my long-term financial stability" (wx = 4.71)
reflects that tourism employment not only provides immediate job openings but also
fosters professional development and long-term financial security.

Additionally, statements such as "more job opportunities improve my standard of
living" (wx = 4.68), "the tourism industry in Valencia ensures | receive fair wages and
benefits" (wx = 4.68), and "working in the tourism industry allows me to gain valuable
skills and experience" (wx = 4.68) all received a "Strongly Agree" rating. These findings
emphasize that beyond employment, tourism contributes to skills development, wage
stability, and improved quality of life for workers in the industry.

These results align with the study of Baum, et al. (2022), which highlights that
tourism driven employment plays a vital role in improving local economies by generating
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diverse job opportunities, particularly in hospitality, transportation, and retail sectors.
Furthermore, according to Sharpley and Telfer (2023), tourism acts as a significant
employment generator in developing economies, helping communities achieve financial
independence through direct and indirect job creation.

Moreover, a study by Smith and Henderson (2023), supports these findings,
emphasizing that the tourism industry enhances workforce competency by offering
training and career advancement opportunities, leading to sustainable employment.
Similarly, the research of Cooper (2021), suggests that fair wages and benefits in tourism-
related jobs improve employee retention and motivation, further strengthening the
industry's contribution to economic stability.

Overall, the findings suggests that tourist visits significantly contribute to
employment opportunities in the Municipality of Valencia. This suggests that policymakers
and stakeholders should continue investing in workforce development programs,
ensuring fair labor conditions, and expanding tourism-related job opportunities to sustain
the positive economic impact of tourism in the community.

Extent of Tourist Visits contributing to the Local Economy of the Municipality of
Valencia in terms of Local Business Growth

Table 1.3 presents the extent to which tourist visits contribute to local business
growth in the municipality of Valencia. The findings reveal that local business growth has
an overall weighted mean of (wx = 4.67), corresponding to a "strongly agree" rating. This
suggests that tourism plays a crucial role in fostering the expansion and sustainability of
local enterprises, particularly in sectors such as food services, handicrafts, and locally
sourced products.

The highest-rated statement is "tourism in Valencia helps me expand my
handicraft/souvenir business" (wx = 4.83), which falls under the "strongly agree" category,
indicating a substantial influence of tourism on the expansion of small-scale enterprises.
This implies that the increasing number of tourists generates higher demand for local
crafts, leading to greater profitability and business growth. The statement "the growing
tourism industry increases demand for my locally sourced products" (wx = 4.68) further
supports this notion, emphasizing that businesses reliant on regional materials and
supplies benefit from the steady influx of visitors.

Meanwhile, the statements "my café/restaurant/bistro grows as more tourists visit"
(wx = 4.67), "more visitors encourage me to introduce new products and services" (wX =
4.67), and “collaborating with other local businesses strengthens the local economy and
boosts my sales" (wx =4.67) all received a "strongly agree" rating. These findings suggest
that tourism not only drives immediate business growth but also encourages innovation
and entrepreneurship. The ability to introduce new products and establish partnerships
with other businesses fosters a dynamic local economy that thrives on tourism-driven
demand.
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These results align with the study of Novelli, et al. (2021), which highlights that
tourism acts as a catalyst for small business development by increasing consumer
demand and providing new market opportunities. Their research indicates that the tourism
sector plays a key role in sustaining micro and small enterprises, particularly in developing
destinations. Similarly, according to Sharpley and Telfer (2022), destinations that leverage
tourism to promote local goods and services experience significant economic
diversification and resilience, allowing businesses to expand and remain competitive.

Furthermore, research by Rogerson and Saarinen (2023), suggests that tourism
enhances local entrepreneurship by creating an environment that supports business
innovation and product diversification. The increased visitor flow stimulates business
owners to introduce new offerings tailored to tourist preferences, leading to sustained
economic growth. Additionally, studies by Hall (2022), emphasize the importance of
business collaboration in tourism-driven economies, as partnerships among local
enterprises contribute to economic sustainability and long-term financial success.

Overall, the findings express that tourist visits significantly contribute to local
business growth in the municipality of Valencia. This suggests that stakeholders should
continue to support and develop tourism-related initiatives to maximize economic
benefits. Enhancing marketing strategies, fostering business collaborations, and ensuring
sustainable tourism practices can further strengthen the local economy and provide long-
term advantages for both business owners and the community.

Extent of the Characteristics of Tourists contributing to the Economic Impact in the
Municipality of Valencia in terms of Length of Stay

Table 2.1 presents the extent to which the length of stay of tourists contributes to
the economic impact in the Municipality of Valencia. The findings highlight an overall
weighted mean of (wx = 4.67), corresponding to a "Strongly Agree" rating. This suggests
that the duration of tourists’ stays significantly influences local businesses, particularly in
the accommodation and hospitality sectors, by ensuring consistent revenue streams and
increasing demand for services.

The highest-rated statement, "repeat visitors often choose extended stays,
strengthening customer loyalty and business growth" (wx = 4.74), highlights that returning
tourists contribute substantially to business sustainability. This finding suggests that
efforts to enhance visitor satisfaction and encourage repeat visits can lead to increased
occupancy rates and financial stability for accommodation providers. Additionally,
businesses that successfully attract repeat customers are likely to benefit from positive
word-of-mouth marketing, as satisfied guests tend to recommend destinations and
accommodations to friends and family, further boosting local economic activity.

Other statements, including "guest staying longer tend to use more
resort/accommodation amenities, boosting our workload and tips" (wx = 4.68), "the short
stays (1-2 days) bring a quick turnover of guests, keeping the resort/accommodation
busy" (wx =4.65), "the medium stays (3-7 days) increase resort/accommodation bookings
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and ensure a steady flow of income" (wx = 4.65), and "the long stays (8 or more days)
create a higher demand for accommodations and extended guest services" (wxX = 4.65),
all received a "Strongly Agree" rating. These findings indicate that regardless of the length
of stay, tourism positively impacts local businesses by maintaining a steady influx of
visitors, generating employment opportunities, and increasing financial gains.

These results align with the study of Rogerson and Baum (2022), which
emphasizes that longer tourist stays lead to higher spending on accommodations, dining,
and recreational activities, directly benefiting local economies. Their research suggests
that destinations attracting extended stay visitors tend to experience greater economic
stability and sustainable tourism development. Additionally, the findings support the study
of Alegre and Pou (2021), which highlights that repeat tourists who stay for extended
periods contribute more to local economic growth by fostering customer loyalty and
promoting word-of-mouth referrals.

Furthermore, a study by Candela and Figini (2023) suggests that tourists who stay
longer tend to engage in diverse activities, including local tours, dining experiences, and
cultural events, thereby amplifying economic benefits beyond just accommodation
services. Similarly, research by Gursoy and Chi (2023) highlights that longer stays not
only contribute to direct revenue but also enhance employment stability within the tourism
sector by creating consistent job opportunities for hospitality workers, tour operators, and
other service providers.

Overall, the findings denote that the length of stay plays a crucial role in the
economic impact of tourism in the Municipality of Valencia. This suggests that tourism
stakeholders should develop strategies to attract extended-stay visitors, such as offering
package deals, promoting unique local experiences, and enhancing customer service to
encourage repeat visits. By capitalizing on these factors, Valencia can further strengthen
its tourism industry and maximize the economic benefits derived from visitor stays.

Extent of the Characteristics of Tourists contributing to the Economic Impact in the
Municipality of Valencia in terms of Transportation

Table 2.2 shows the extent to which tourist characteristics, particularly their length
of stay, contribute to the economic impact in Valencia in terms of transportation. The
results reveal an overall composite mean of (wx = 4.5), interpreted as "strongly agree,"
signifying that the presence of tourists, whether short, medium, or long-term visitors, plays
a crucial role in sustaining the local transport industry.

The highest-rated statements, "tourists who stay longer often rely on transport for
shopping, dining, and sightseeing" (wx = 4.7), and "a steady flow of short-, medium-, and
long-term visitors helps sustain the local transport industry" (wx = 4.7), highlight that
tourism generates a consistent demand for various transportation services. This finding
underscores the significance of tourism in driving economic benefits for local transport
providers, including motorcycle rentals, jeepneys, pedicabs, and habal-habal operators.
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Furthermore, the statement "the long stays (8 or more days) create consistent
demand for local transportation services" (Wx = 4.6) emphasizes that extended-stay
tourists contribute to the long-term stability of the transport sector by ensuring continuous
patronage of available services. Similarly, the results indicate that medium-stay visitors
(3-7 days) frequently use transportation to explore different attractions (wx = 4.5),
reinforcing the notion that tourism mobility extends beyond initial travel and into various
aspects of local economic activity. Short-term visitors (1-2 days) also contribute to
transport demand (wx = 4.0), primarily for quick and efficient travel between destinations.

These findings align with the study of Page (2022), which suggests that
transportation is a fundamental enabler of tourism activity, facilitating accessibility to
attractions and supporting the overall visitor experience. The study highlights that the
availability and efficiency of local transportation significantly influence tourists' mobility,
satisfaction, and willingness to explore multiple destinations within a given area.
Moreover, research by Cohen and Gdssling (2021), supports this view, indicating that
tourism contributes to the economic sustainability of transport services, particularly in
areas where visitors depend on public and private transport for local travel.

Additionally, studies by Behrens and Pels (2023), indicate that well-integrated
transportation networks lead to increased economic benefits for both transport providers
and tourism-related businesses. Their findings suggest that destinations offering diverse
and reliable transport options can enhance visitor satisfaction, leading to longer stays and
higher spending. Similarly, research by Gutiérrez, et al. (2023), emphasizes that
transportation is not only a necessity for tourists but also a major driver of economic
activity, influencing employment and revenue generation in local communities.

Overall, the results suggest that tourism has a significant economic impact on
Valencia’s transportation sector by generating demand for various modes of travel. As a
result, local stakeholders should focus on improving transport infrastructure, ensuring
efficient mobility, and providing safe and affordable transportation options to enhance the
overall tourist experience and further boost economic growth in the municipality.

Relationship between the Characteristics of Tourists and the Economic
Contribution of Tourist Visits to the Municipality of Valencia

Table 3 shows the relationship between the characteristics of tourists and the
economic contribution of tourist visits to the Municipality of Valencia in terms of tourism
revenue, employment opportunities, and local business growth.

The findings point out that the length of stay has no significant relationship with
tourism revenue, employment opportunities, or local business growth. This suggests that
the duration of a tourist’s visit does not directly influence the economic benefits derived
from tourism. Even though extended stays may increase individual spending, other
factors, such as tourist activities and purchasing behaviors, could play a more crucial role
in economic contribution. This aligns with the study of Thompson and Rivera (2020),
which found that the economic impact of tourism is not solely determined by length of
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stay but rather by tourists' spending patterns and engagement in local businesses.
Similarly, Chen, et al. (2021), emphasized that while longer stays can contribute to higher
revenue generation, the type of tourism and visitor expenditure levels are more significant
determinants of economic growth.

Furthermore, transportation shows no significant relationship with tourism
revenue, employment opportunities, and local business growth. While transportation is a
crucial factor in accessibility, it does not appear to have a direct economic influence in
this context. The study of Garcia and Torres (2022), supports this finding, stating that
while efficient transportation infrastructure facilitates tourist arrivals, the actual economic
impact depends more on tourists' spending habits and the availability of local attractions.
Additionally, Lee and Park (2023), highlighted that transportation primarily influences
visitor mobility rather than direct economic gains, as other variables such as
accommodations, dining, and recreational activities play a more prominent role in
economic contributions.

Overall, the results suggest that while length of stay and transportation are
important factors in tourism dynamics, they do not exhibit a direct correlation with the
economic contribution of tourist visits in the Municipality of Valencia. These findings
emphasize the need for tourism policies that focus on enhancing tourist spending
behavior and diversifying economic opportunities beyond the mere extension of visitor
duration or transportation accessibility. Future strategies should consider promoting high-
value tourism experiences, encouraging local business participation, and improving
tourism-related services to maximize the economic benefits of tourist visits.

Conclusions

The study shows that tourism significantly contributes to the local economy of the
Municipality of Valencia, particularly in terms of revenue generation, employment
opportunities, and business growth. Tourist visits drive economic activities, benefiting
accommodation services, food establishments, handicrafts, and other local enterprises.
Additionally, the length of tourists’ stays plays a crucial role in sustaining the hospitality
and transportation sectors, ensuring consistent revenue streams and demand for
services. These findings emphasize the importance of tourism as a key economic driver
for the municipality. However, the study also reveals that the length of stay and
transportation have no significant relationship with tourism revenue, employment, or local
business growth. This suggests that other factors, such as visitor spending behavior,
tourism policies, and business strategies, may have a greater influence on economic
contributions. While tourism remains vital for Valencia’s economy, efforts should focus on
enhancing visitor engagement and spending patterns to maximize benefits.
Strengthening tourism management strategies can further improve economic
sustainability and ensure that tourism continues to support local development.
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Recommendations

Based on the findings, the researchers wholeheartedly recommends the following
to the local government and tourism stakeholders, business owners and tourism
operators, and future researchers:

Local Government and Tourism Stakeholders:

1. Develop programs that encourage longer tourist stays by offering multi-day tour
packages, cultural immersion activities, and eco-tourism experiences.

2. Strengthen business support initiatives for micro businesses to maximize the
economic benefits of tourism.

3. Enhance transportation services by improving infrastructure, streamlining local
transport options, and developing policies that make travel within the
municipality more convenient for tourists.

Business Owners and Tourism Operators:

4. Implement targeted marketing strategies for micro businesses to attract high-
spending tourists who can contribute more significantly to local revenue and
business growth.

5. Diversify tourism offerings by integrating more cultural, adventure, and heritage-
based activities to expand economic opportunities across different sectors.

Future Researchers:

6. Satisfaction level of sources given by the resort and accommodation.
Compliance with Ethical Standards

The researcher showed all the necessary ethical consideration on the entire
duration of the study. Since humans were chosen as the study participants, confidentiality
of information was observed. Ensuring the dignity and privacy of participants is also a
must. Further, minimizing potential risk to the participants was observed.

The researchers followed the ethical protocols of Metro Dumaguete College. To
ensure that the research topic was evidently sound significant and ethically correct,

consultation was pursued. Moreover, the participants signed a consent form along with
the full understanding of the risk and benefits of the study being conducted.
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