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ABSTRACT

The COVID-19 epidemic has posed unprecedented challenges to Aurora Province's
MSMEs in the tourism industry. This research study sheds light on businesses' coping
and recovery strategies by the MSMEs in the Tourism Industry in Aurora Province. This
study used a quantitative-descriptive design and conducted a survey of 155 MSMES
tourism industries in Aurora Province through random sampling. The data were gathered
through a self-made questionnaire. The results revealed that the tourism sector,
specifically the accommodation sector, provides major economic prospects for local
communities in Aurora Province. Still, several businesses have managed to survive under
these rare circumstances. The results also revealed that rural places such as Aurora
Province can have lower visitor numbers and populations than metropolitan or famous
tourist destinations. This also shows that many of MSMESs' tourism businesses in rural
areas cater to local or regional tourists. This study also demonstrates how the COVID-19
pandemic has affected organization and management, marketing, technical, and financial
aspects and how the MSMEs coped with these effects. In terms of recovery strategies
(responding, resuming, recovering, restoring), this study looked at how the MSMEs in the
tourism industry of Aurora Province managed to respond, resume, recover, and restore
their operations following a crisis. The results of the research highlight the development
of an adaptive resilience framework for the MSMEs tourism industry to help them deal
with uncertainty, handle crises well, maintain long-term sustainability, encourage
innovation and adaptation, boost competitiveness, support supportive policies and
mechanisms, and foster community resilience.



Keywords: Coping Strategies, MSMEs, Recovery Strategies, Tourism Industry,
Development Framework

INTRODUCTION

The COVID-19 pandemic has had a significant impact on the global economy, with
businesses in the tourism industry being particularly hard hit (Xiang et al., 2021). The
rationale for conducting this study is rooted in the impact of the COVID-19 pandemic on
the tourism industry, which has been one of the hardest-hit sectors. The pandemic has
led to a decline in travel and tourism, resulting in a significant decrease in revenue for
businesses in the industry, particularly for micro, small, and medium enterprises (MSMES)
(Djatmiko & Pudyastiwi, 2020). MSMEs are known to play a vital role in the economic
development of a country, and specifically in Aurora Province, tourism MSMEs are a
significant contributor to the local economy (Recto, 2020). However, the pandemic has
put the survival of these businesses at risk, and it is essential to understand how they
have been coping and what strategies they have been using to recover (Sigala, 2020).

Additionally, MSMEs are known to face unique challenges compared to larger
businesses, such as limited access to financial resources, limited market reach, and
limited capacity to adapt to changes (Schaer & Kuruppu, 2018). These challenges have
been exacerbated by the pandemic, making it imperative to understand how MSMEs
specifically have been affected and what strategies they have implemented to overcome
these challenges. Furthermore, it is crucial to understand the effectiveness of the
strategies that MSMEs have implemented to cope with the pandemic. This information
can be used to inform government policies and programs aimed at supporting these
businesses in the future. It can also serve as a guide for other MSMESs in the tourism
industry, providing them with valuable information on how to navigate the current situation
and recover from the pandemic.

Moreover, the study aims to identify areas where additional support or assistance
may be needed for MSMESs in the tourism industry in Aurora Province. This information
can be used to develop targeted support programs for MSMES, ensuring that they receive
the necessary assistance to survive and recover from the pandemic. Additionally, this
study will be beneficial in understanding the current situation of MSMEs in the tourism
industry in Aurora Province, as well as the strategies they have implemented to cope and
recover from the pandemic. The findings of the study can be used to inform government
policies and programs aimed at supporting these businesses in the future. Furthermore,
the study will contribute to the existing body of literature on the impact of the COVID-19
pandemic on the tourism industry and the strategies used by businesses to cope and
recover. This information can be used by researchers, policymakers, and practitioners to
better understand the challenges faced by MSMEs in the tourism industry and to develop
effective strategies to support these businesses.

In summary, the study on the Business Coping and Recovery Strategies Amid the
COVID-19 Pandemic Effect on the Tourism Micro, Small, and Medium Enterprises
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(MSMESs) of Aurora Province aims to understand the specific challenges faced by MSMEs
in the tourism industry, the strategies implemented to cope with these challenges, and
the effectiveness of these strategies. This study also aims to craft a business
development framework based on the results of the study that can be used by other
MSMESs to increase their sustainability and resilience.

Research Questions

Generally, this study aimed to determine the business coping and recovery strategies
amid the COVID-19 pandemic effect on the tourism Micro, Small, and Medium
Enterprises (MSMES) in Aurora Province. Specifically, the study aimed to answer the
following questions:

1.

What are the demographic profile of the businesses in terms of:

1.1. Type of business

1.2. Years of operation

1.3. Type of Business Organization

1.4. Annual Income

1.5. No. of Employees?

What are the effects of the COVID-19 pandemic on the MSMEs in terms of:
2.1. Organization and Management

2.2. Marketing

2.3. Technical

2.4. Financial?

What are the coping strategies used by MSMEs during the COVID-19 outbreak in
terms of:

3.1. Organization and Management

3.2. Marketing

3.3. Technical

3.4. Financial?

What are the recovery strategies used by MSMEs during the COVID-19 outbreak
in terms of:

4.1. Responding

4.2. Resuming

4.3. Recovering

4.4. Restoring?

What are the opportunities and threats encountered by the MSMESs due to the
COVID-19 pandemic?

Is there a significant relationship between the profile and the effect of the COVID-
19 pandemic on the MSMES?

Is there a significant relationship between the profile and coping and recovery
strategies used by the MSMEs during the COVID-19 pandemic?

Is there a significant relationship between the effect of the COVID-19 pandemic
and coping and recovery strategies used by the MSMEs?
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METHODOLOGY

This study utilized a quantitative-descriptive design to help answer the questions
and problems of the study. McCombes (2022) defined descriptive research as aiming to
describe a population, situation, or phenomenon accurately and systematically. It also
emphasized that descriptive research design can use a wide variety of research methods
to investigate one or more variables. Also, this stressed that descriptive research is
usually defined as a type of quantitative research. In the case of this study in Aurora, the
researcher explored and described the coping and recovery strategies of the owners of
MSMEs, which have not yet been studied. Thus, it signified an exploration of the topic in
the area.

This study included tourism-based MSME owners in the Aurora province. The
province of Aurora was chosen as the research locale due to its significance in the tourism
industry and the impact of the COVID-19 pandemic on its MSMESs. Aurora is surrounded
by the Philippine Sea to the east, the provinces of Isabela and Quirino to the north, Nueva
Ecija to the west, and Quezon to the south. It is characterized by rocky terrain, rich forests,
and scenic coasts, such as the Sierra Madre mountain range and the Pacific Ocean. It is
composed of eight municipalities, namely Baler (capital), Maria Aurora, Dipaculao, San
Luis, Dinalungan, Casiguran, Dilasag, and Dinglan. Aurora's economy is mostly driven by
agriculture, fishing, and tourism. The province has luscious terrain ideal for rice and
coconut production, as well as significant marine resources along its shore. Tourism
contributes significantly to the local economy by creating job opportunities and money for
inhabitants through hospitality services, tour guides, and souvenir enterprises. A self-
made survey questionnaire was used in the study (Appendix A). The questionnaire
consisted of five parts. Part | consisted of the demographic profile of the respondents,
including type of business, years of operation, type of business organization, annual
income, and number of employees. Part Il was the effect of the pandemic in terms of
organization and management, marketing, technical, and financial. Then, Part 1ll was the
coping strategies used by the MSMEs in terms of organization and management,
marketing, technical, and financial. Part IV was the recovery strategies employed by the
MSMEs in terms of the 4Rs (responding, resuming, recovering, and restoring). The last
part of the questionnaire was about the opportunities and threats experienced by the
MSMEs during the pandemic.

Likert scale questions were used to assess the participants' agreement or
disagreement with specific statements related to each section, from Part Il to Part IV. The
Likert scale consisted of a 5-point scale ranging from 1 (Disagree), 2 (Fairly Agree), 3
(Somewhat Agree), 4 (Moderately Agree), and 5 (Agree). A pretest of the questionnaire
was administered to fifteen (15) MSMEs in Aurora Province to assess its validity and
reliability. After the gathered data were tallied, tabulated, and analyzed, a Cronbach's
Alpha of .781 was obtained. With a high-reliability coefficient, the instrument was
considered reliable and capable of delivering the required data for the research.
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RESULTS

1. Demographic Profile of the Respondents

Table 1. Demographic Profile of the Respondents

1.1. Types of Business Frequency Percentage
Accommodation (e.g., hotels, guest houses) 98 63.23
Food and Beverage (e.g., restaurants, cafes) 25 16.13
Tour Operators/Travel Agencies 7 4.52
Retail (e.g., souvenir shops, local crafts) 7 4.52
Transportation (e.g., taxi services, rental vehicles) 4 2.28
Others 14 9.03
Total 155 100.00
1.2. Years of Operation
Less than one year 4 2.58
1-3 years 39 25.16
4-6 years 49 31.61
7-10 years 29 18.71
More than ten years 34 21.94
Total 155 100.00
1.3. Types of Business Organization
Corporation 7 4.52
Partnership 8 5.16
Sole Proprietorship 138 89.03
Cooperative 2 1.29
Limited Liability Company (LLC) 0 0.00
Total 155 100.00
1.4. Annual Income (in Philippine Pesos)
Less than 500,000 PHP 107 69.03
500,000-1 million PHP 44 28.39
1-5 million PHP 3 1.94
5-10 million PHP 1 0.65
More than 10 million PHP 0 0.00
Total 155 100.00
1.5. Number of Employees
Less than five employees 131 84.52
6-15 employees 21 13.55
14-30 employees 2 1.29
31-50 employees 0.00 0.00
More than 50 employees 1 0.65
Total 155 100.00
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2. Effects of Covid-19 on MSMEs

Table 2. Effects of Covid-19 on MSMEs on Organization and Management

Organization and Management Mean SD Verbal
Our business... Interpretation
experienced disruption in the organizational 4.65 0.61 Agree
structure and workflow of MSMEs
faced challenges maintaining effective  4.46 0.77 Agree
communication and coordination among team
members due to the pandemic
had changes in management strategies and 4.54 0.69 Agree
decision-making processes within MSMEs
struggled to adapt their leadership styles to address  4.40 0.86 Agree
the uncertainties brought about by the COVID-19
crisis
response to the pandemic adversely affected 4.22 1.07 Agree
employee morale and motivation

Overall Weighted Mean 4.45 0.65 Agree

Table 3. Effects of Covid-19 on MSMEs on Marketing

Marketing Mean SD Verbal
Our business... Interpretation
experienced a decline in customer demand and 4.65 0.68 Agree
sales due to the impact of the COVID-19 pandemic
marketing campaigns and initiatives were less 4.37 0.82 Agree
effective in reaching target audiences during the
pandemic
shift in marketing strategies to remain relevant and  4.48 0.82 Agree
competitive in the market
faced challenges in maintaining brand visibility and  4.52 0.84 Agree
awareness amidst the disruptions caused by the
COVID-19 crisis
faced significant challenges in terms of marketing 4.44 0.85 Agree
their products/services effectively due to changes in
consumer behavior

Overall Weighted Mean 4.49 0.64 Agree

Table 4. Effects of Covid-19 on MSMEs on Technical Aspect

Technical Mean SD Verbal
The pandemic... Interpretation
brought difficulties in adapting to remote work and 4.14 1.02 Moderately Agree

digital technologies during the COVID-19 pandemic
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lead to technical infrastructure limitations hindering  3.98 1.11 Moderately Agree
operational efficiency and productivity during the
pandemic
MSMEs faced cyber security threats and 3.60 1.27 Moderately Agree
vulnerabilities as they transitioned to remote work
and online operations
revealed gaps in technical preparedness and 3.95 1.04 Moderately Agree
resilience in our business
Resulted in disruptions in supply chains and logistics  4.08 1.12 Moderately Agree
due to technical issues arising from the COVID-19
crisis
Overall Weighted Mean 3.95 0.94 Moderately Agree
Table 5. Effects of Covid-19 on MSMEs on Financial Aspect
Financial Mean SD Verbal
The pandemic... Interpretation
experienced revenue declines due to lockdowns 4.66 0.68 Agree
and reduced consumer spending, necessitating
financial adjustments (R)
unable to maintain the operating costs due to 4.39 0.94 Agree
shortage of cash (R)
disruptions in the supply chain impacted production  4.35 0.96 Agree
and increased costs, leading to a reevaluation of
procurement and financial strategies (R)
loss of future sales due to lack/sources of 4.45 0.88 Agree
materials in productions (R)
had transportation-related problem (R) 4.33 1.11 Agree
Overall Weighted Mean 4.44 0.83 Agree

3. Coping Strategies

Table 6. Coping Strategies of the MSMEs Tourism Industry on Organization and

Management

Organization and Management Mean SD Verbal

Our business... Interpretation

temporarily reduced employment 3.37 1.48 Somewhat Agree

initiated programs to encourage virtual working 3.90 1.34 Moderately Agree

re-arrange facilities to mitigate COVID-19 spread 4.30 1.06 Agree

increased communication and transparency 4.52 0.87 Agree

implemented social distancing at work 4.77 0.65 Moderately Agree
Overall Weighted Mean 4.17 0.67 Moderately Agree
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Table 7. Coping Strategies of the MSMEs Tourism Industry on Marketing Aspect

Marketing Mean SD Verbal

Our business... Interpretation

used social media platforms to advertise various 4.34 1.08 Agree

products and services

offered lower prices and discounts 421 0.97 Agree

started to do Online sales 3.48 1.37 Moderately Agree

customized new products 3.18 1.39 Agree

increased its marketing efforts 3.94 1.17 Moderately Agree
Overall Weighted Mean 3.83 0.93 Moderately Agree

Table 8. Coping Strategies of the MSMEs Tourism Industry on Technical Aspect

Technical Mean SD Verbal

Our business... Interpretation

adjust its hours of operations 4.57 1.01 Agree

communicate takeout or delivery solutions 3.82 1.38 Moderately Agree

effectively

reassures strict safety and sanitation measures 4.77 0.59 Agree

started sourcing out of new local suppliers 3.79 1.30 Moderately Agree

reduced utility costs and other operating costs 4.07 1.23 Moderately Agree
Overall Weighted Mean 4.21 0.72 Agree

Table 9. Coping Strategies of the MSMEs Tourism Industry on Financial Aspect

Financial Mean SD Verbal
Our business... Interpretation
adapted pricing strategies and offered discounts 4.35 1.00 Agree
strived to minimize operating expenses and 4.25 0.98 Agree
overhead costs
worked towards diversifying revenue streams and  4.19 1.04 Moderately Agree
exploring new business opportunities
negotiated payment terms and agreements with  3.98 1.18 Moderately Agree
suppliers and partners to alleviate financial
pressures
access financing and credit to support funding 3.90 1.35 Moderately Agree
agencies

Overall Weighted Mean 4.13 0.85 Moderately Agree
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4. Recovery Strategies

Table 10. Recovery Strategies of MSMEs Tourism Industry in terms of Responding

Responding Mean SD Verbal
Our business... Interpretation
implements strict health and safety protocols for 4.89 0.35 Agree

employees and customers, such as temperature

checks, hand sanitizers, and social distancing

maintains sales and customer engagement, quickly  4.66 0.66 Agree
establish or strengthen online presence, including

e-commerce platforms

analyzes and cut non-essential costs and overhead, 4.41 0.85 Agree
including renegotiating contracts and leases
adjust business hours and employee shifts to 4.50 0.79 Agree
accommodate changing demand and employee
needs
explore government support programs and financial  4.15 1.17 Moderately Agree
aid opportunities to bolster finances

Overall Weighted Mean 4.52 0.50 Agree

Table 11. Recovery Strategies of MSMEs Tourism Industry in terms of Resuming

Resuming Mean SD Verbal

Our business... Interpretation
reopen physical locations in phases, starting with  4.15 1.22 Moderately Agree
reduced capacity and gradually expanding

modify services to adhere to health guidelines, such  4.43 0.92 Agree

as contactless payments, curbside pickup, and

appointment scheduling

provide training for employees on new safety 4.26 1.17 Agree
measures and customer interaction protocols

invest in digital marketing strategies to attract 3.99 1.17 Moderately Agree
customers to your online or physical locations

build and maintain cash reserves to buffer against  3.99 1.18 Moderately Agree
future disruptions
Overall Weighted Mean 4.16 0.82 Moderately Agree

Table 12. Recovery Strategies of MSMEs Tourism Industry in terms of Recovering

Recovering Mean SD Verbal

Our business... Interpretation
restructure financial plans and consider refinancing  4.16 1.12 Moderately Agree
options to improve financial stability

maintain strict cost control measures to operate  4.30 0.97 Agree

efficiently while focusing on core operations
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invest in digital tools, analytics, and automation to  3.94 1.22 Moderately Agree
enhance operational efficiency and customer
experience
keep employees engaged, motivated, and 4.68 0.75 Agree
productive through training and support
develop comprehensive contingency plans for 4.48 0.78 Agree
future crises and disruptions

Overall Weighted Mean 4.31 0.70 Agree

Table 13. Recovery Strategies of MSMEs Tourism

Industry in terms of Restoring

Restoring Mean SD Verbal
Our business... Interpretation
invest in research and development and innovation  3.95 1.25 Moderately Agree
to stay competitive and meet evolving customer
needs
explore new markets or demographics to expand 4.03 1.16 Moderately Agree
customer base and revenue streams
foster talent development and upskilling to ensurea  4.03 1.24 Moderately Agree
skilled workforce that can adapt to changing
demands
integrate sustainable practices into the business 4.10 1.16 Moderately Agree
model to attract eco-conscious customers
continually seek and respond to customer feedback  4.80 0.53 Agree
to improve products and services

Overall Weighted Mean 4.18 0.86 Moderately Agree

5. Opportunities and Threats Encountered by MSMEs
Table 14. Opportunities

Opportunities Frequency Rank
Cooperation and public-private partnerships to gain new 107 1
market and resources
The upbringing of innovating practices, both virtual tours 94 2
and out-door entertainment
Healthcare and well-being of employees 90 3
E-commerce Growth and rise of Social media platforms 83 4
and online media promotions
Businesses with established remote work policies 75 5
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Table 15. Threats

Threats Frequency Rank
Regulatory changes such as evolving regulations, public 138 1
health guidelines, and government policies related to
social distancing, travel restrictions, workplace safety,
and business operations
Direct and indirect employment loss in tourism 115 2
Diminishing the travel intention, less demand for leisure 88 3
due to lowering income
Negative perception due to less prediction of the virus 81 4
spreading, highly contagious virus
Uncertainty and Social Panic on a Vaccine for COVID-19 52 5
Supply Chain Disruptions (e.g., shortages of raw 44 6
materials, components, and finished goods)
6. Relationship of Profile and Effects of Covid-19 pandemic to MSMEs
Table 16. Relationship of Profile and Effects of Covid-19 pandemic to MSMEs
Organization and Marketing Technical Financial
Management
Types of Eearson R 224** 207 176* 0.052
BUSINESS Sig. (2-tailed) 0.005 0.01 .0028 0.524
N 155 155 155 155
Pearson R 0.065 0.041 .159* 0.027
Years of . .
Operation Sig. (2-tailed) 0.421 0.615 0.048 0.738
N 155 155 155 155
Types of Eearsoq R -0.061 -0.071 -0.008 -0.005
BUSINESS Sig. (2-tailed) 0.452 0.379 0.921 0.955
N 155 155 155 155
Annual Pearson R 0.046 0.131 0.138 0.069
Income Sig. (2-tailed) 0.571 0.103 0.088 0.392
N 155 155 155 155
Number of Pearson R 0.036 0.103 0.148 175*
Employees Sig. (2-tailed) 0.656 0.203 0.067 0.029
N 155 155 155 155
Table 17. Relationship of Profile and Coping and Recovery Strategies
Organization
and Marketing Technical Financial
Management
Types of Pearson R -0.085 0.015 0.133 .189*
Business  Sig. (2-tailed) 0.295 0.852 0.099 0.018
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Years of
Operation

Types of
Business

Annual
Income

Number of
Employees

N

Pearson R
Sig. (2-tailed)

N

Pearson R
Sig. (2-tailed)

N

Pearson R
Sig. (2-tailed)

N

Pearson R
Sig. (2-tailed)

N

155
0.029
0.72
155
-0.089
0.271
155
0.101
0.212
155
0.027
0.735
155

155
0.019
0.812

155
-0.032
0.688

155
0.148
0.066

155
.195*
0.015

155

155
0.111
0.168

155
-0.066
0.414

155
.209**
0.009

155
.233*
0.003

155

155
0.122
0.131

155
-0.063
0.439

155
176*
0.028

155
A174*

0.03

155

7. Relationship between the Effects of the Covid-19 pandemic and Coping and
Recovery Strategies used by MSMEs

Table 18. Relationship of Profile and Coping Strategies

Orgacn:iozrgtri]gn and Coping- Coping-  Coping-
Marketing Technical Financial
Management
Effect- Pearson R 0.147 .232** 321** .331**
Organization Sig. (2-tailed) 0.068 0.004 0 0
and N 155 155 155 155
Management
Effect- Pearsor} R .181* .269** 377+ A446**
Marketing Sig. (2-tailed) 0.024 0.001 0 0
N 155 155 155 155
Effect Pearsor_l R A440** A469** .363** A46**
Technical Sig. (2-tailed) 0 0 0 0
N 155 155 155 155
Effect. Pearson R .236** 231** 373** .390**
Financial Sig. (2-tailed) 0.003 0.004 0 0
N 155 155 155 155
Table 19. Relationship of Profile and Recovery Strategies
Responding Resuming Recovery Restoring
Effect-Organization I_Dearson R .345%* .159* .245%* 0.148
and Management Sig. (2-tailed) 0 0.048 0.002 0.066
N 155 155 155 155
Effect-Marketing Pearson R .346** 252** .332** 215%*
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Sig. (2-tailed) 0 0.002 0 0.007
N 155 155 155 155
Pearson R 367 .385** .361** 270**
Effect-Technical Sig. (2-tailed) 0 0 0 0.001
N 155 155 155 155
Pearson R 249** .329** .359** 0.15
Effect-Financial Sig. (2-tailed) 0.002 0 0 0.063
N 155 155 155 155

DISCUSSION

1.  Profile of the Respondents. Out of the 155 tourism industries in Aurora
Province who participated in the survey, 98 or 63.23 percent were accommodations,
followed by the food and beverages industry with 25 or 16.13 percent, then 14 or 9.03
percent others not mentioned in the questionnaire. Other respondents were tour
operators/travel agencies retail (n=7) and transportation (n=4). The results implied the
accommodation industry is an important sector of tourism. The tourism sector provides
major economic prospects for local communities in Aurora Province. The influx of tourists
increases demand for accommodation, dining, transportation, and other tourism-related
activities, resulting in the establishment of hotels, resorts, guesthouses, and homestays.
The accommodation industry offers local jobs and income-generating possibilities, which
helps expand and improve the local economy. According to Gonzales (2023), Small
accommodation businesses dominate the rural hospitality industry. They provide simple
or complex services and seek to be sustainable and competitive. Callon et al. (2007), as
cited in the study of Ramukumba and Ferreira (2016), stated that the accommodation
sector is one of the most important sectors of the tourism industry. This is also parallel to
the report of the Department of Trade and Industry that the top five (5) industry sectors
according to the number of MSMEs in 2022 were: (1) Wholesale and Retail Trade; Repair
of Motor Vehicles and Motorcycles (546,863); (2) Accommodation and Food Service
Activities (158,113); (3) Manufacturing (133,504); (4) Other Service Activities (71,145);
and (5) Financial and Insurance Activities (50,782).

Regarding the number of years in operation, 49 or 31.61 percent of the
respondents have been in operation for 4-6 years, 39 or 25.16 percent have been in
business for 1-3 years, 34 or 21.94 percent have been operating for more than ten years,
29 or 18.71 percent have been in operation for 7-10 years, while 4 or 2.58 percent have
been operated for less than a year. The findings show that despite the difficulties caused
by the COVID-19 epidemic, many tourism-related businesses have carried on with their
operations, though with some modifications to adhere to health and safety laws.

According to Flaminiano et al. (2021), the COVID-19 pandemic has altered the
corporate environment by having a substantial influence on important industries, firms,
and corporations. Since MSMEs are frequently more vulnerable during crises, they have
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been adversely affected. While some small firms have tried to thrive, many have suffered
or were forced to close. Still, several businesses have managed to survive under these
rare.

Of the majority of MSMEs in Aurora Province, 138 or 89.03 percent were sole
proprietorships, followed by partnerships 8 or 5.16 percent, corporations 7 or 4.52
percent, and cooperatives 2 or 1.29 percent. This indicates that in Aurora Province, where
small enterprises and startups may be common, sole proprietorships provide an easy and
affordable way to get started. Establishing a sole proprietorship is the most
straightforward way to organize a business. They may be accessed by driven
entrepreneurs with little funding and expertise because they involve few procedures and
paperwork. A sole proprietorship is the most basic type of business structure where the
owner operates as the business. As such, the owner is legally liable for all debts and
liabilities incurred by the business and reports business income on their personal income
tax return (Miller & Jentz, 2008). Business owners who operate as sole proprietors are in
total control and ownership of their businesses. They do not need to consult shareholders
or partners for any decisions that they make about operations, financing, or management.
According to Kim et al. (2020), many sole proprietors will have a better standard of life as
a result of their participation in mainstream economic activity, which helps address the
nation's economic problems.

The annual income of the majority of the MSMESs in Aurora Province is less than
500,000 PHP, with 107 or 69.03 percent response, followed by 500-1 million PHP with 44
or 28.39, 1-5 million PHP with 3 or 1.94 percent, and one respondent with 5-10 million
PHP annual income. The findings suggested that compared to urban or popular sites for
tourism, rural areas like Aurora Province could have fewer populations and lower levels
of visitor visitation. The possible customer base for businesses involved in tourism may
be restricted by this small market, which might result in lower income levels and revenues.
During the pandemic, many rural tourism businesses temporarily closed to comply with
government demands and public health standards. There was a drop in revenue and
income for accommodation providers, tour operators, restaurants, souvenir shops, and
other tourism-related businesses due to extended closures or shortened hours of
operation.A study by Shafi et al. (2020) also looked at how the COVID-19 epidemic
affected Pakistan's MSMEs or small and medium-sized businesses. The study
discovered that the pandemic had a major negative impact on MSMEs, producing
financial instability, supply chain interruptions, a sharp decline in demand, and a sharp
decline in sales and profit. Moreover, most businesses thought they wouldn't be able to
survive the epidemic if it continued long and were ill-prepared to deal with the crisis.

In terms of the number of employees, almost 84.52 percent, or 131 MSMESs, have
less than five employees, 21 or 13.55 percent, have 6-15 employees, while 2, or 1.29
percent, have 14-30 employees. This indicates that in rural areas, a large number of
small-scale tourism businesses serve local or regional tourists. These businesses might
not need many staff to fulfill the demand for their goods or services, given the scale of
their operations. As a result, they frequently employ less than five employees to effectively
oversee daily operations. The COVID-19 pandemic resulted in an abrupt decline in visitor
arrivals and travel activities, decreasing demand for tourism-related businesses in remote
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regions such as Aurora Province. With fewer visitors visiting the region, firms in the
tourism sector may have reduced their employment to meet lower demand and save
operating expenses. According to the study of Huynh et al. (2021), the decline in the
number of customers has also resulted in the loss of employment in the tourism sector
since all local businesses have had to reduce human resources to cut costs. As a result,
it was projected that the number of individuals put off in each tourism business was at
least one but may have been up to 70 during the COVID-19 pandemic crisis. Furthermore,
according to the International Labor Organization (2020), as cited in Peralta et al. (2022),
industries with elevated risks, including manufacturing, transportation, accommodation,
food service, and other service sectors industries related to leisure, are primarily impacted
by job disruption, whether it takes the form of lost wages or a total loss of work. Out of the
10.9 million workers that are at risk of unemployment, this equates to about 7.8 million.

2. Effects of Covid-19 on MSMEs. MSMEs have faced significant
organizational and management challenges in navigating the disruptions brought about
by the COVID-19 pandemic.

The highest mean (4.65) was recorded for the statement stressing the disruption
in organizational structure and workflow. This indicates that businesses experienced
significant upheaval in how they operated, likely due to factors such as remote work,
supply chain disruptions, and changing customer demands. On the other hand, the lowest
mean (4.22) was concerned with the statement regarding the adverse impact on
employee morale and motivation. While this score is relatively lower compared to other
statements, it still suggests a notable concern. The challenges brought about by the
pandemic, such as remote work setups, uncertainty about job security, health concerns,
and the blurring of work-life boundaries, likely contributed to decreased morale among
employees.PricewaterhouseCoopers Philippines and the Department of Tourism
conducted a survey of 247 decision-makers from various industries in May 2020. Fourty-
four percent of respondents (travel agencies, bookings, tours, and other service
providers) are from the tourist services sector, while 34 percent are from the lodging
sector. According to the survey, 97 percent agree that COVID-19 can have a substantial
effect on their business operations and create serious anxiety (PricewaterhouseCoopers,
2020).

An overall weighted mean score of 4.49 highlights the collective agreement among
respondents regarding the challenges faced by MSMEs in the marketing aspect during
the pandemic. With a mean score of 4.65, it's evident that MSMEs experienced a
significant decline in customer demand and sales due to the impact of the pandemic.
Lockdown measures, economic uncertainty, and changes in consumer behavior likely
contributed to this decline.

The lowest mean (4.37) was recorded in the efficacy of marketing strategies.
MSMEs found their marketing campaigns and initiatives to be less effective in reaching
target audiences during the pandemic. This could be attributed to the shifting mode of
marketing strategies from direct to online channels. According to Proctor (2020), as cited
in the study of Velasco et al. (2022), marketing is all about satisfying consumer demands

151

Ignatian International Journal for Multidisciplinary Research Vol 3 No 2 February 2025 www.icceph.com



and needs while also supporting the achievement of an organization's goals. Attention to
client requests increases an organization's chances of success. Organizations must
satisfy the demands of their clients in addition to competing with one another to achieve
their goals in the marketplace. Additionally, Lasi et al. (2021) noted that the characteristics
of this crisis—which will be followed by a contraction—are different from those of a
recession. These characteristics include shifting consumer behavior across product
categories, as well as a decline in consumption brought on by declining stock prices,
lower earnings, consumer defaults on loans, and a decline in consumer confidence.

Respondents moderately agree that the COVID-19 pandemic impacted MSMES in
terms of technical aspects. With a mean score of 4.14, MSMEs encountered challenges
in adjusting to remote work setups and leveraging digital technologies effectively. This
suggests that the sudden transition to remote work posed obstacles related to
infrastructure, tools, and employee skill sets. In addition, the survey revealed gaps in
technical preparedness and resilience within MSMEs, scoring 3.95 on average. This
suggests that many businesses were ill-prepared for the scale and pace of technological
changes necessitated by the pandemic, indicating a need for improved technical
capabilities and contingency planning.The lowest mean (3.60) was recorded on the
cybersecurity infrastructure limitations. This highlights the heightened risk of cyberattacks
as businesses increasingly rely on digital platforms, emphasizing the need for robust
cybersecurity measures. Due to partial and full lockdown situations across the globe, the
travel and tourist industry has been hurt the worst of all. Compared to their pre-COVID-
19 contributions, the travel and tourism industry and other related industries now make
up a very small portion of the overall economy. The absence of IT infrastructure, slow
technological innovation, and implementation barriers to technology-based tourism are
impeding this industry's adoption of electronic tourism (Xiang et al., 2021).

On the financial impact of the COVID-19 pandemic on MSMEs. Overall, the
weighted mean score of 4.44 indicates a strong consensus among respondents regarding
the financial hardships experienced by MSMEs during the pandemic. The mean score of
4.66 indicates a significant agreement among respondents that MSMEs experienced
revenue declines due to lockdowns and reduced consumer spending. The pandemic-
induced economic downturn led to decreased demand for goods and services, resulting
in financial strain for businesses. On the other hand, transportation-related issues, scoring
4.33 on average, further compounded the challenges faced by MSMEs during the
pandemic. Restrictions on movement, logistics bottlenecks, and increased costs of
transportation disrupted supply chains and hindered the delivery of goods, impacting
businesses' ability to fulfill orders and maintain customer satisfaction. The COVID-19
pandemic has had a cascading effect on several facets of the regional tourism industry.
The research's conclusions accurately depicted the worst-case scenario for the region's
tourist businesses, several of which were discovered to be in danger of being bankrupt
(Huynh et al., 2021).

3. Coping Strategies. The coping strategies employed by MSMEs in the
tourism industry to mitigate the impact of the COVID-19 pandemic, specifically focusing
on organization and management factors. MSMESs in the tourism industry implemented
social distancing measures at work, scoring the highest mean of 4.77. This included
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measures such as spacing out workstations, limiting the number of employees in shared
spaces, and enforcing guidelines to minimize close contact and reduce the risk of virus
transmission. Another notable finding is the lowest mean, 3.37 (somewhat agree),
recorded on the temporary reduction of employees. It appears that some MSMEs in the
tourism industry have opted to temporarily reduce employment as a coping strategy. This
could involve measures such as furloughs, layoffs, or reduced working hours to manage
costs during periods of decreased demand. The Philippines experienced the highest
number of business closures and employee layoffs in Southeast Asia, with 70.6 percent
of its MSMEs closing and 66.2 percent seeing temporary reductions in employment
(Shinozaki & Rao, 2021). Businesses likely implemented steps to improve organizational
resilience during the crisis, such as leadership development, remote work policies, and
reorganization.

A weighted mean score of 3.83 suggests a moderate agreement among
respondents regarding the implementation of marketing coping strategies for MSMESs in
the tourism industry. With a mean of 4.34, businesses leveraged social media platforms
to advertise various products and services. This strategy allowed businesses to maintain
visibility and engage with their audience despite limitations on traditional marketing
channels. Furthermore, with a mean score of 4.21, MSMEs in the tourism sector
implemented price reduction strategies and offered discounts to attract customers. This
tactic aimed to stimulate demand and incentivize spending amidst economic uncertainties
caused by the pandemic. On the other hand, the lowest mean, 3.18, was recorded for the
introduction of new products. Some MSMEs in the tourism sector customized new
products to meet evolving consumer needs and preferences. This adaptive approach
aimed to differentiate offerings and capture niche markets amidst shifting demand
dynamics. Research shows that respondents believe MSMEs in the tourism sector have
implemented a range of marketing techniques in order to stay noticeably connected with
customers and increase revenue both during and after the epidemic. Despite evolving
consumer habits and market dynamics, there could be some obstacles and constraints
to efficiently reaching target audiences and creating demand.

According to Purwanto (2021), a long-term competitive edge can be gained using
a marketing plan for businesses that offer products or services. A recovery marketing plan
can attract customers in the COVID-19 pandemic if it is properly positioned, focused, and
divided. Additional enabling components for smoothly operating a business and efficiently
incorporate awards, partnerships, excellent service, and internet media advertising.
Furthermore, Moorman et al. (2020) claimed that COVID-19 has prompted marketers to
assess the ways in which they will engage and market to consumers. Furthermore, their
business will benefit greatly from the long-term prospects presented by the marketing
plans that were developed and put into action during COVID-19. In order to realize the
"long-term opportunities for their business,"” the company needs to understand its
customers and give them top priority. The clientele's desires should be known to the
business. This can significantly affect the expansion of businesses.

Coping strategies implemented by MSMEs in the tourism industry, focusing on
technical factors. MSMEs prioritized safety and sanitation, scoring a high mean of 4.77.
By reassuring customers of strict safety protocols, businesses aimed to instill confidence
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and trust, encouraging patronage despite concerns over health risks associated with the
pandemic. Furthermore, MSMEs in the tourism industry proactively adjusted their hours
of operation, scoring a high mean of 4.57. This adaptive measure allowed businesses to
align their operations with changing consumer behavior and optimize resource utilization
amidst fluctuating demand. Despite scoring lowest at 3.79, some MSMEs in the tourism
industry started sourcing from new local suppliers. This diversification strategy aimed to
mitigate risks associated with supply chain disruptions and explore alternative sources of
guality goods and services.

In the study of Brown et al. (2021), they revealed that with these changes in society
as a whole, it is crucial that an organization modify its organizational culture during the
COVID-19 pandemic emergency. A major factor in the cultural shifts brought about by the
coronavirus epidemic is the role that leaders play. It is recommended that leaders assess
which of the cultural changes that have developed in their organization since the
pandemic are useful and can serve as a source of innovation and strength going forward.
Many businesses have embraced digital ordering and payment via mobile apps and
contactless delivery (Lazarevska, 2020). Furthermore, several businesses have
innovated their marketing methods in response to the pandemic's danger to economic
survival (Wang et al., 2020).

Meanwhile, MSMEs in the tourism industry adapted their pricing strategies and
offered discounts, scoring a mean of 4.35. This strategic approach aimed to stimulate
demand, attract customers, and maintain competitiveness amidst economic uncertainties
caused by the pandemic. Another strategy they use is minimizing operating expenses
and overhead costs, scoring 4.25 on average. By optimizing resource allocation,
streamlining processes, and eliminating non-essential expenses, businesses aimed to
improve cost efficiency and preserve financial stability. Despite scoring lower at 3.90,
some MSMEs in the tourism industry sought financing and credit to support funding
needs. This strategic measure aimed to bridge funding gaps, facilitate business
operations, and invest in growth opportunities despite financial constraints. For financial
stability in the face of economic uncertainty, businesses probably used strategies like
budgeting, financial planning, and cost-cutting to minimize revenue losses and control
costs.

4. Recovery Strategies. MSMEs prioritized the health and safety of employees
and customers by implementing strict protocols such as temperature checks, hand
sanitizers, and social distancing measures. With a high mean score of 4.89, businesses
demonstrated a strong commitment to ensuring a safe environment for all stakeholders,
instilling confidence and trust among customers. Furthermore, MSMESs in the tourism
industry focused on maintaining sales and customer engagement by quickly establishing
or strengthening their online presence, including e-commerce platforms. Scoring 4.66 on
average, businesses recognized the importance of adapting to changing consumer
behavior and preferences by leveraging digital channels to reach and engage with
customers effectively.

In terms of resuming, the weighted mean (x=4.16) and verbal interpretation of
"moderately agree" suggest that respondents had a moderate level of agreement on the
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effectiveness of recovery plans for resuming operations post-pandemic. While MSMEs in
the tourist industry attempted to restart their activities following the relaxation of
restrictions and reopening of economies, fully resuming operations to pre-pandemic
levels may have proved difficult. Persistent health concerns, supply chain interruptions,
and shifting consumer patterns may have all influenced the pace and scope of resuming
attempts.

MSMEs modified services to adhere to health guidelines, such as implementing
contactless payments, curbside pickup, and appointment scheduling. Scoring 4.43 on
average, businesses demonstrated adaptability and responsiveness to evolving customer
preferences and health protocols, ensuring a safe and seamless experience for all
stakeholders. Furthermore, MSMEs invested in providing training for employees on new
safety measures and customer interaction protocols. With a mean score of 4.26,
businesses recognized the importance of equipping staff with the necessary skills and
knowledge to implement and enforce health and safety protocols effectively, fostering a
culture of safety and professionalism. Another significant strategy is the reopening of
businesses in phases. MSMEs in the tourism industry opted to reopen physical locations
in phases, starting with reduced capacity and gradually expanding. With a mean score of
4.15, businesses demonstrated a cautious approach to resuming operations, prioritizing
the safety of employees and customers while gradually ramping up activities to meet
demand. The findings are corroborated by the study of Ge et al. (2021), which revealed
that the resumption modeled effect strategy had the potential to eliminate the economic
drought imposed by the pandemic and enabled such businesses to reopen without
extreme special control measures, which tend to be expensive.

The MSME tourism industry in Aurora Province has taken proactive steps to
compensate, adapt, and recover from income losses and market disruptions caused by
the pandemic. Adapting to income streams, pursuing new market segments, and using
digital technology were among the strategies used to speed up the recovery and
capitalize on emerging prospects. MSMEs prioritized keeping employees engaged,
motivated, and productive through training and support initiatives. With a mean score of
4.68, businesses recognized the importance of investing in their human capital, fostering
a positive work culture, and empowering employees to contribute to organizational
success. In addition, MSMEs developed comprehensive contingency plans for future
crises and disruptions. Scoring 4.48 on average, businesses aimed to anticipate and
mitigate risks, ensuring they are better prepared to navigate uncertainties and sustain
operations in the face of unexpected challenges. While scoring 3.94 on average, some
MSMEs in the tourism industry invested in digital tools, analytics, and automation to
enhance operational efficiency and customer experience. This strategic approach aimed
to leverage technology to streamline processes, gain insights, and deliver personalized
services that meet evolving customer needs.

MSMEs continually sought and responded to customer feedback to improve
products and services. With a high mean score of 4.80, businesses demonstrated a
customer-centric approach, leveraging insights to enhance offerings, address pain points,
and build long-term relationships with customers. In addition, MSMEs integrated
sustainable practices into their business model to attract eco-conscious customers.
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Scoring 4.10 on average, businesses embraced sustainability as a key differentiator,
aligning environmental responsibility with business objectives to create value for
customers and society. Despite being the lowest, MSMEs in the tourism industry focused
on investing in research and development and innovation to stay competitive and meet
evolving customer needs. With a mean score of 3.95, businesses recognized the
importance of continuous innovation to differentiate offerings, enhance value
propositions, and adapt to changing market dynamics.

Restoring customer trust would have been MSMES' primary concern. MSMEs
would have started with an analysis of the pandemic's impact on their businesses, such
as financial losses, changes in customer behavior, and disruptions to operations.
Collaboration with other businesses, tourism organizations, government agencies, and
community organizations would have been critical to the resurgence of Aurora Province's
tourism economy. MSMESs may have collaborated to share resources, leverage networks,
and implement collective recovery strategies. By implementing these strategies and
remaining resilient in the face of challenges, MSMEs in Aurora Province's tourism industry
would have gradually restored their businesses and contributed to the local tourism
sector's revival.

The results indicate that MSMEs exhaust their resources as they envisioned to
regain their business operations smoothly in their desire to gain profit and compensate
for their losses during the influx of the Covid-19 pandemic. Apparently, they managed to
proceed with intensive research and development considering the future economic
potentials of their businesses by innovating the services offered and formulating practical
and realistic business models that reflect the present needs and demands of their clients.

According to the findings of the study of Fabeil et al. (2020), micro-entrepreneurs
refrain from participating in formal crisis management or contingency planning. However,
a variety of approaches were used to deal with the impact of the crisis, including operating
a business from home, becoming a self-employed private runner, digital marketing, a
multi-channel sales strategy, and getting into a new market segment during a crisis by
marketing emerging essential products. It further revealed that the impact-reduction
techniques implemented by entrepreneurs in this study are consistent with the study of
Cook's (2015) crisis phases of responding, resuming, recovering, and restoring.
According to the interviewed business owners, the post-crisis stage may not emerge until
twelve months after the crisis has ended, and it might be considered the 'restoring’ phase.
During this stage, entrepreneurs should have more experience, abilities, and resources
to recover from the disaster. Such information has formed the foundation for company
recovery plans, such as restructuring business models or concepts, changing business
plans, updating market segments, and learning to do business in the 'new normal’
processes.

5. Opportunities and Threats Encountered by MSMEs

The prominence of collaboration and PPPs demonstrates that MSMES recognize the
value of collaboration in increasing market reach and gaining access to critical resources.
This opportunity demonstrates MSMES' proactive approach to leveraging collaborations
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with government agencies, bigger enterprises, tourist groups, and local communities to
create development and sustainability. Collaboration with government agencies, tourism
businesses, local communities, and larger businesses may help MSMESs gain access to
finance, marketing support, infrastructure development, and regulatory assistance.

Furthermore, MSMEs understand the value of unique experiences in attracting and
engaging travelers, differentiating their services, and creating unforgettable encounters.
The use of virtual tours helps MSMEs to reach a larger audience, including those who are
unable to come in person, whilst outdoor entertainment capitalizes on the desire for
outdoor and immersive activities. Adopting this modern technology can assist in
stabilizing service quality boosting customer loyalty and hotel performance (Hao et al.,
2020). The Department of Tourism encourages consumers to make electronic and
contactless transactions. This is one of the "new normal” standards that must be followed
for business to continue in the face of COVID-19. As a result, contemporary technology
that increases safety protocols is being used. Industry-driven best practices are used to
offer clients high-quality services and ensure customer satisfaction.

Healthcare and employee well-being are among the top opportunities, demonstrating
the significance that MSMEs place on human capital and organizational resilience.
Prioritizing employee health and well-being leads to improved morale, productivity, and
retention rates, which improves MSMEs' overall performance and reputation. MSMEs
understand that investing in their employees' well-being is not just a moral responsibility
but also a strategic decision that yields benefits in terms of employee happiness,
customer service quality, and long-term economic success.

Meanwhile, MSMEs find an opportunity to restructure their business policies in line
with the conditions on the fulfillment of work through remote work arrangement policies.
In this line, they find strong, cost-effective measures that can reduce expenses, which
potentially add to the overall generated income of their business. By providing clear and
practical remote work policies, they may be able to maximize their employees’ skills while
efficiently fulfilling their work.

According to the Department of Tourism, the tourism industry must embrace digital
transactions to ensure consumer confidence in their health, safety, and security (Asian
Development Bank, 2020). Furthermore, the Department of Tourism has required the
country's tourism businesses to follow health and safety procedures, including
contactless and cashless transactions. With the use of digital services, the Philippines'
tourist sector can resume normal operations. It only has to verify that international and
local visitors follow the government's health and safety procedures.

The top-ranked threat of regulatory changes demonstrates the widespread
influence of changing rules, public health recommendations, and government policies on
the tourist business in Aurora Province. The MSMEs are especially sensitive to changes
in rules governing social distancing, travel limitations, workplace safety, and commercial
operations since compliance can result in large expenditures and interruptions.
Regulatory uncertainties threaten business viability and investment choices, impeding the
recovery and expansion of MSMEs in the tourism business. According to Karabulut et al.
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(2020), a lack of openness and inadequate amenities in low-income nations is a
contributing cause of a decline in tourism demand. As a result, potent hygiene and
preventative measures are essential to ensure the customers' stay experience. It
comprises thorough cleaning, food safety management, mask distribution, online medical
consultation, consumer and staff health screening, and the closure of laundry rooms,
gyms, and other public area facilities (Hao et al., 2020).

The threat of direct and indirect loss of employment demonstrates the pandemic's
devastating influence on the Aurora Province labor market, particularly in the tourism
sector. The MSMEs rely largely on a trained and dedicated workforce to provide high-
guality services and experiences to tourists. However, massive layoffs, absences, and
decreased hours have resulted in substantial reductions in employment and economic
hardship for individuals. The impacts of job reductions extend beyond MSMEs to allied
businesses such as hospitality, transportation, and retail, aggravating the economic
slump and lowering consumer confidence. Addressing unemployment issues
necessitates a collaborative effort from the government, industry players, and the
community to assist affected workers, promote retraining and reskilling initiatives, and
drive job creation in alternative industries. The tourist industry in the Philippines employs
an estimated 5.7 million people. Of this population, about 4.8 million were found to be
unemployed or underemployed as a result of the COVID-19 pandemic (Bigtas, 2020). It
was no longer surprising because, during the quarantine periods, only those businesses
that provided necessities were allowed to continue operating in various parts of the nation.
Staffing requirements have changed as a result of decreased demand in the tourism
sector brought on by the pandemic's limits and health and safety hazards
(PricewaterhouseCoopers, 2020).

The potential of reduced travel intention and reduced demand for leisure activities
owing to lower income reflects the financial challenges experienced by Aurora Province
customers as a result of the pandemic-induced recession. Declining disposable incomes,
job insecurity, and financial uncertainty have resulted in frugal spending habits and an
unwillingness to participate in non-essential travel and leisure activities. Developing
targeted marketing efforts, offering value-added packages, and diversifying product
offerings to appeal to budget-conscious tourists can assist MSMEs in mitigating the
impact of decreased demand and maintaining competitiveness in a hard economic
climate.

6. Relationship of Profile and Effects of Covid-19 Pandemic to MSMEs

A Pearson correlation was used to assess the linear relationship between the
profile and the effects of the COVID-19 pandemic on MSMESs. As seen in Table 6, there
is a significant significant relationship between the type of business and COVID-19 effects
on organization and management (r = .224), marketing (r = .207), and technical aspects
(r =.176). Similarly, a significant positive correlation was recorded between the years of
operation and the technical effects of COVID-19 (r = .159). Shinozaki and Rao (2021)
affirmed these findings. According to their report, businesses operating below five years
were immediately affected by lockdowns, resulting in bankruptcy and closures. On the
other hand, longer-established MSMEs had more capital and maintained sales but tended

158

Ignatian International Journal for Multidisciplinary Research Vol 3 No 2 February 2025 www.icceph.com



to lose revenue as the lockdown continued. They also found out that longer-established
MSMEs were less likely to have no sales (business closures) in March 2020, indicating
that the lockdown had an immediate detrimental impact on new businesses' sales.
MSMEs with over 31 years of operation had 3.8 percentage points fewer no-sales than
those with up to 5 years of operation.

Longer operating MSMEs may have built resilience over time, overcoming several
economic downturns and fluctuations in markets. They may have gained expertise in
dealing with crises and modifying their operations to shifting conditions, making them
more prepared to deal with the technical effects of COVID-19. Established businesses
may have invested more in technology and digital infrastructure over the years. This might
entail modernizing infrastructure, establishing digital marketing methods, and utilizing e-
commerce platforms. As a result, businesses may have had more seamless transitions
to remote jobs, internet purchases, and virtual experiences throughout the pandemic.

7. Relationship of Profile and Effects of Covid-19 pandemic to MSMEs

The relationship between the effects of COVID-19 and the Coping Strategies used
by MSMEs. It was revealed that the effects on organization and management have a
significant correlation to the marketing (r = .232), technical (r = .321), and financial (r =
.331) coping strategies. Similarly, the Marketing Effects of COVID-19 are positively
correlated to coping mechanisms of businesses in terms of organization and
management (r = .181), marketing (r = .269), technical (r = .377), and financial (.446). In
addition, the technical effect of COVID-19 is also correlated with the coping mechanisms
used by businesses in terms of organization and management (r = .440), marketing (r =
.469), technical (r = 363), and financial (r = .446). Lastly, the financial effect has a positive
relationship with the organization and management (r = .236), marketing (r = .231),
technical (r = .373), and financial (r = .390) coping strategies performed by businesses.
The highest correlation coefficient is recorded between the technical effects of COVID-19
and the marketing strategies of businesses. It implies that as businesses experience the
technical effects of COVID-19, their marketing coping strategies are also heightened. In
response to technological disturbances, businesses may increase their focus on digital
marketing methods such as online advertising, social media marketing, email campaigns,
and e-commerce platforms. They may devote more efforts to building and enhancing their
online presence in order to reach and connect with clients in the digital realm. Faced with
technical hurdles, businesses must be adaptable and imaginative in their marketing
strategies. They may experiment with new digital channels, inventive content formats,
and interactive experiences in order to remain relevant and attract consumer attention in
the face of changing technology environments.

Pearson Correlation between the COVID-19 effects and the recovery strategies
performed by businesses. All variables are significantly correlated except for the effects
on organization and management and the restoring strategies of businesses (p = .06).
Also, the financial effects of COVID-19 have no significant relationship (p = .063) with the
restoring strategies performed by MSMEs. It is important to note that the highest
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correlation coefficient was recorded between the technical effects of COVID-19 and the
resuming strategies (r = .385).

According to the conducted interview by Fabeil et al. (2020), micro-entrepreneurs
do not have formal crisis management or contingency plans in place. However, a variety
of approaches were used to deal with the impact of the crisis, including the operation of
business from home, becoming their own private runner, digital marketing, the multi-
channel sales strategy, and the penetration of the new market segment during a crisis by
selling emerging essential products.

The correlation recorded between the effects of COVID-19 and the recovery
strategies of businesses suggests as the technical impacts of the pandemic increase, so
do the efforts businesses make to recover. One possible explanation is the pressure
brought by the pandemic. Technical, financial, and marketing problems necessitated
MSMEs to adapt swiftly in a volatile environment. Crisis often serves as a catalyst for
innovation, and it is during such times that new ways of thought, action, and leadership
are created and implemented (Beghetto, 2021). The challenges posed by the pandemic
might be inspiring businesses to innovate and explore new recovery strategies to navigate
through the crisis and emerge stronger. This innovation could manifest in various forms,
such as digital transformation, new product/service offerings, or novel business models.

Conclusions

Majority of the MSMEs were engaged in accommodation-typed of business such as
hotels and guest houses. They were operating their businesses for 4-6 years already and
classified as single proprietorship. Thus, majority of the businesses generated an annual
income amounted to less than Php 500,000.00 with less than 5 employees. The Covid-
19 pandemic negatively implicated MSMESs in tourism industry in terms of their marketing
strategies which they faced severe difficulty in promoting and advertising the serviced
they offered for their clients. Also, MSMEs experienced severe loss as they found difficult
to maneuver their internal management and organization, technical and financial
operations. MSMEs restructured their managerial and supervisory policies which
improved the technical operations of their businesses and innovative their communication
channels through the use of social media that enabled them managed their businesses
along with the severe effects of Covid-19 pandemic. MSMEs practically responded to the
prevailing business needs and clients’ demands by continually implementing affordable
services and stringent control to health and safety of their clients. Further, MSMEs found
a greater opportunity in revitalizing their business through establishing intensive
cooperation and public-private partnerships which also led them to gain new market and
resources. While, they found that regulatory changes such as stricter regulations and
policies were implemented that posed threat to their operations and potential revenue
streams. MSMEs which operated longer built resilience in line with their business
operations. MSMEs gained founded expertise in dealing with crises which enabled them
to modify their operations. MSMEs devoted more resources to marketing activities such
as advertising, campaigns, market research and clients’ engagement. MSMEs adapted
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swiftly in a volatile business environment by emphasizing the technical, financial and
marketing concerns.

Recommendations

MSMEs Tourism Industry may diversify revenue streams, embrace digital technologies,
implement cost-cutting strategies, collaborate with stakeholders, and adopt sustainable
practices to enhance resilience and long-term success in the post-pandemic business
landscape. Policymakers may formulate policies and intervention measures be created
to help Aurora Province's tourism MSMEs recover and develop such as financial
assistance program, capacity-building efforts, marketing promotional activities and
regulatory reforms. Technology and Marketing Experts may construct innovative digital
programs for digital technology and online platforms which can help tourism MSMEs
adapt to a changing business environment. Future Researchers may utilize the findings
of this study to further study the impact of the COVID-19 pandemic on Aurora Province's
tourism MSMEs, including financial losses, changes in company operations, employment
levels, and coping methods.
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