
 
 

 
 
 
 
 
 
 
 
 
 
 

PRE-SERVICE COMPETENCIES AND JOB REQUIRED 
COMPETENCIES OF AUTOMOTIVE INTERNS  

 
Jeronimo L. de Jesus, MAIE 

 

Nueva Vizcaya State University-Bayombong Campus, Philippines 
 
 

https://doi.org/10.5281/zenodo.14900359 

 

ABSTRACT  
 

The misalignment between the competencies developed in pre-service training 
and the requirements of the automotive industry has been a persistent challenge. Despite 
the crucial role of internships in bridging this gap, limited research exists on the 
comparative perceptions of student interns and industry partners regarding essential 
skills. This study utilized descriptive and inferential research methods to assess the pre-
service competencies of automotive interns in relation to job-required competencies. Data 
were gathered through survey questionnaires and interviews with 50 industry personnel 
from 10 automotive companies and 100 student interns from five state university 
campuses. Findings revealed significant differences in perceptions between groups, 
particularly in the emphasis placed on soft skills by industry partners and students. 
Industry partners from larger companies rated soft skills more highly than their 
counterparts in smaller establishments, while students valued all competencies as highly 
important. The results underscore the need for curriculum enhancements to align pre-
service training with industry demands. 
 
 
Keywords:  Pre-service competencies, Automotive interns, Industry partners, Curriculum 
enhancement, Soft skills 
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INTRODUCTION  
 

One of the greatest ambitions of Filipino families for their children is to obtain a 
formal education and graduate from college. Many parents believe that education 
improves one’s economic status. In a poverty-stricken nation like the Philippines, 
education offers hope, particularly at the grassroots level of society. This hope is well-
founded because, in many cases, a college degree provides greater opportunities for a 
well-paying job and a respectable career. The aforementioned statement highlights the 
mutual relationship between education and employment. Education influences job 
prospects, while job opportunities validate the importance of education (Shavkidinova, et 
al, 2023). Simply put, education is a ticket to a better and more successful life. 
 

Dr. Jose Rizal, in his writings, repeatedly underscored the importance of education 
in advancing a nation and its people. From this perspective, the education and training of 
students are critical for developing their knowledge, attitudes, skills, and habits (KASH). 
Ultimately, these competencies prepare them to meet industry standards and become 
job-ready in today’s economic landscape. 

 
A Nielsen Philippines survey revealed that Filipinos strongly believe in the 

correlation between education and better employment prospects. The survey also 
showed that Filipino respondents allocate 15.4% of their monthly household budget to 
education expenses (National Trade Union Center Philippines, 2013). According to 
Nielsen Philippines Managing Director Stewart Jamieson, "Although the cost of education 
can be prohibitive, Filipinos strive to allocate money for education, particularly now that 
technological advancements create new opportunities and challenges for today’s 
children. Education is seen as a leveling factor that helps them compete for better jobs 
and salaries". 

 
The UNESCO Institute for Statistics reported that the average literacy rate among 

Filipino men and women was 96.28% (Unesco.Org, 2017). This high literacy rate 
highlights Filipinos' deep regard for education as a pathway for upward social and 
economic mobility. 

 
Several studies emphasize that quality education enhances the likelihood of 

obtaining well-paying jobs and improving social and economic prospects (Ali, 2024). 
Conversely, disengagement from education often leads to unemployment, poverty, and 
other adverse outcomes, such as dysfunctional relationships and poor social health 
(Fergusson & Woodward, 2002).  

 
Guillermo M. Luz, Vice Chair of the National Competitive Commission (NCC), in 

his lecture "Are Filipinos Competitive Enough?", highlighted the Philippines' 
competitiveness compared to ASEAN countries. The Global Competitiveness Report 
ranked the Philippines 63rd in higher education and training among 140 countries. Luz 
noted that the quality of the Philippine educational system positions its graduates 
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competitively compared to neighboring countries like Thailand, Indonesia, and Vietnam 
(Luz, 2015). 
 

Despite these achievements, unemployment remains a pressing issue in the 
Philippines, with a reported rate of 8%, significantly higher than those of neighboring 
countries. A study identified several factors contributing to unemployment, such as an 
oversupply of graduates in popular fields, a lack of quality education, and a mismatch 
between graduates’ skills and job requirements (Patalinghug, 2024; Caligagan, et al, 
2022). 

 
An Inquirer column titled "Educated, Unemployed" revealed that unemployment 

primarily stems from a mismatch between the educational system and job market 
demands. Even after acquiring competencies and life skills, a significant percentage of 
youth struggle to secure decent jobs (Hernandez, 2014). Similarly, Senator Joel 
Villanueva, chair of the Senate Committee on Labor and Employment, noted in his speech 
that many graduates lack the qualifications required by employers. 

 
This job-skills mismatch remains a challenge in the Philippines. The Department 

of Labor and Employment noted that many graduates are either unprepared for available 
jobs or lack the necessary skills and knowledge to meet industry demands. 

 
With the advent of regional integration, workers must possess globally competitive 

skills to thrive in the marketplace. Educational institutions play a crucial role in preparing 
students for the evolving needs of industries. In-school preparation must provide students 
with academic and hands-on experiences to meet these demands. According to 
Llewellynn & Clarke (2014), industry exposure equips students with essential skills, 
ensuring they are job-ready upon graduation. 

 
Motivated by these realities, this study aims to analyze the competencies acquired 

by automotive students during their in-school training. These pre-service competencies 
will be evaluated against the job-required competencies in the automotive industry, 
providing insights into students’ readiness for employment. The findings will inform 
strategies to enhance students' employability and align education with industry needs. 

 
 
Research Questions 
 
 This study aimed to evaluate the different areas in the pre-service competencies 
of automotive interns in the Bachelor of Science in Industrial Education (BSIT) and 
Bachelor in Technical Teacher Education (BTTE) majors in automotive at the two state 
universities in Region 02.  

Specifically, it sought answers to the following questions: 
1. What is the profile of the two selected groups of industry partners in terms of: 

a. name of the industry; 
b.  addresses of the industry; 
c. contact number of the industry;  
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d. name of owner/manager of the industry;  
e. educational qualification of owner/managers; and 
f. number of employees in the industry.  

2. What are the different automotive services offered by the selected industry partners? 
3. What is the background of OJT students as described by the two selected groups of 

industry partners in terms of: 
a. type of Technical Vocational Institutions (TVI) where students came from, 
b. training agency provider where students came from;  
c. number of students accepted as On the Job Trainee;  
d. length of duration of OJT in the industry;  
e. percentage of students who completed the OJT program;  
f. percentage of students who did not meet the required OJT duration; and  
g. incentives given to students. 

4. What entry requirements are required of student-interns in the two selected groups 
of industry partners in terms of: 

a. skills certification from TESDA;  
b. minimum NC level, and  
c. test/interview/medical exam. 

5. What is the level of importance of the different learning outcomes included in the pre-
service competencies of automotive interns as perceived by the BSIT and BTTE 
students along the soft skills and hard skills dimensions? 

6. Is there a significant difference in the perception of the two groups of students on the 
level of importance of the different learning outcomes contained in the pre-service 
competencies of automotive interns along soft skills and hard skills dimensions? 

7. What is the level of importance of the various learning outcomes included in the pre-
service competencies of automotive interns as assessed by a selected group of 
industry partners in terms of the soft skills and hard skills dimensions? 

8. Is there a significant difference in the assessment of the two groups of selected 
industry partners on the different learning outcomes covered in the pre-service 
competencies of automotive interns in the soft skills and hard skills dimensions? 

9. What is the level of importance of the different pre-service competencies of automotive 
interns as perceived by BSIT and BTTE students in the soft and hard skill dimensions? 

10. What is the level of importance of the different pre-service competencies as assessed 
by the two selected groups of industry partners along the soft skills and hard skills 
dimensions? 

 
 

METHODOLOGY 
 

Research Design 
 

In this study, the descriptive and inferential methods were applied. According to 
Cudia (2012), the descriptive research method describes the status of events, people, or 
subjects as they exist. It usually makes some type of comparison, and contrasts, and 
attempts to discover relationships between non-manipulative variables.  A descriptive 
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survey was designed and utilized to evaluate the different areas in the pre-service 
competencies as assessed by the respondents in the two groups of automotive interns 
and selected industry partners. The data were collected, tallied, categorized, tabulated, 
and analyzed to provide vital information that could answer questions concerning the 
study. 
 
Respondents and Sampling of the Study 
 

Table 1 presents the list of respondents in the two selected groups of industry 
partners. The table further illustrates the name of the automotive industry, type, number, 
and total number of respondents per industry partner. 

 
Table 1. List of Respondents in the Two Selected Group of Industry Partners 
 

Name of Big Industry 
Partners  

 

Type and Number of Respondents 

Total 
Shop 

Managers 
Employees 

Service 
Managers 

Service 
Advisers 

Service 
Technician

s 

BMD Motors Sale 
Incorporation -Isuzu 

  1 1 3 5 

Hyundai Santiago/Elite 
North Auto Cars Inc. 

  1 1 3 5 

Honda Cars Isabela 
Incorporation 

  1 1 3 5 

Mitsubishi Freeway Motors 
Sales 

  1 1 3 5 

Nissan Royce Motor Center 
Incorporation 

  1 1 3 5 

                         Sub Total 5 5 15 25 

Name of Small Industry 
Partners  

 
      

Infinit 27 Car Care Center 1 4    5 
Manansala Motor Shop 1 4    5 
Sure Cool Auto Shop and 
Car Aircon 

1 4    5 

Tyre Master 1 4    5 
Yokohama-JNM Auto Shop 1 4    5 

Sub Total 5 20    25 
Grand Total 50 

  

The table above shows that selected big industry partners composed of BMD 
Motors Sale Inc. - Isuzu, Freeway Motors Sales –Mitsubishi, Honda Cars Isabela, Inc., 
Hyundai Santiago/Elite North Auto Cars Inc., and Royce Motor Center Inc. – Nissan. 
Whereas, selected small industry partners include Infinit 27 Car Care Center, Manansala 
Auto Shop, Sure Cool Auto Shop and Car Aircon, Tyre Master, and Yokohama – JNM 
Auto Shop.  
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Data also display the type and number of respondents in the big industry partners. 
These comprised five shop managers/owners and 20 employees. Whereas, respondents 
in the small group of industry partners were composed of five shop owners/managers and 
four employees with a total of 50 industry personnel serving as industry respondents. 
Respondents in both groups of industry partners totaled 50. 

 
Table 2 illustrates the list of respondents in the two groups of student interns. 

 
Table 2. List of Respondents in the Two Groups of Student-Interns.  
 

Name  
of  

State University 

Number of Student Intern 
Respondents per Program Offering 

BSIT BTTE 

ISU Angadanan Campus 15 5 
ISU Cauayan Campus 20  
ISU Ilagan Campus 20  
NVSU Bayombong Campus  20 
NVSU Bambang Campus 20  

Sub Total 75 25 
Grand total 100 

 
The above table shows the five campuses of the two state universities. Three of 

the campuses were from Isabela State University. These include ISU Angadanan 
Campus, ISU Cauayan Campus, and ISU Ilagan campus.  Meanwhile, the Nueva Vizcaya 
State University campuses include the Bayombong Campus and Bambang Campus. The 
table also presents the number of student-intern respondents per program offering 
consisting of 75 BSIT and 25 BTTE student interns or a total of 100 respondents. 

 
Research Instrument and Collection of Data 
 

The researcher collected data using a set of survey questionnaires and conducted 
face-to-face interviews with respondents and personnel from selected automotive 
industry partners. Before data collection, permission was obtained through a formal 
request letter, which was approved by the research adviser. The researcher personally 
delivered the request letter to the General Managers, Owners, or Managers of the two 
selected industries, as well as to the President or Officer-in-Charge of the two SUC 
campuses. Additionally, informed consent was secured from all respondents, explicitly 
allowing the use of their names in the study. Their approval was obtained to ensure 
transparency and ethical compliance in the research process. 
 

The prepared survey questionnaires for the selected group of industry partners 
consisted of three parts. Part I covered the Company’s Profile, Part II comprised the Soft 
Skills, and Part III composed the Hard Skills. Part II and Part III were aligned to request 
the industry respondents to rate the perceived level of importance of soft skill competency 
and hard skill competency in their assigned industry/establishment. On the other hand, 
another set of survey questionnaires was formulated to be answered by automotive 
interns and included three parts. Part I contained the Students’ Profile, Part II composed 
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of the Soft Skill Competencies, and Part III comprised the Hard Skill Competencies aimed 
to solicit the student-respondents to rate the different pre-service competencies as to the 
level of importance. 

 
 Table 3 illustrates the evaluation scale used in the survey questionnaire. The five-
point Likert Scale was used by the students and industry groups to rate the different 
learning outcomes included in each of the pre-service competencies of automotive 
interns. The scale was also used to analyze and interpret the result of the data gathered 
from the assessment of the group of student interns and the two selected groups of 
industry partners. 
  

The numerical value, range, and descriptive equivalent are indicated in Table 3. 
  

Table 3. Evaluation Scale Used in the Survey Questionnaire 
 

Numerical Equivalent Range Descriptive Equivalent 

5       4.24 – 5.0 Very Much Important 

4 3.43 – 4.23 Very Important 
3 2.62 – 3.42 Important 
2 1.81 – 2.61 Least Important 
1 1.00 – 1.80 Not Important 

 
Statistical Treatment of the Data  
 

Data were analyzed using descriptive and inferential statistics. Descriptive 
analysis involves percentage, frequency, and Weighted Average Mean (WAM) whereas 
inferential analysis involves an independent T-test. 

 
The percentage and frequency were used to interpret the profile of selected 

industry partners and OJT students' records while the weighted mean was used to 
analyze the degree of importance of the different learning outcomes included in each of 
the pre-service competencies of automotive students. 

  
An independent T-test was conducted to determine whether there were significant 

differences in the perception of the two groups of respondents, the automotive students 
group and the industry partners group on the different learning outcomes included in the 
pre-service competencies of automotive interns. A significant level of 0.05 was used by 
the researcher. 
 
 

RESULTS AND DISCUSSION 
 

The succeeding tables (Table 4 and Table 5) exhibit the profile of selected industry 
partners.  
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Table 4. Profile of Selected Group of Big Industry Partners 

 
Table 4 presents the profile of selected group of big industry partners. The names 

of the industries are shown in the table, namely BMD Motors Sale Inc. – Isuzu, Freeway 
Motors Sales –Mitsubishi, Honda Cars Isabela, Inc., Hyundai Santiago/Elite North Auto 
Cars Inc., and Royce Motor Center Inc. - Nissan. Also indicated therein are businesses’ 
address, establishment contact number/s, name of owner or manager, educational 
qualification/background of owner or managers and number of employees in each 
industry. 
 

It can be observed from the above table that the selected industry partners were 
big automotive industries. Each of these industries was an exclusive dealer and service 
center of familiar car brands like Honda, Isuzu, Mitsubishi, Hyundai, and Nissan. For the 
industry addresses, three of the industry partners are located in Santiago City. These 
were Freeway Motors Sales –Mitsubishi, Hyundai Santiago/Elite North Suto Cars Inc., 
and Royce Motor Center Inc. – Nissan.  On the other hand, the two industries which 
include BMD Motors Sale Inc. – Isuzu and Honda Cars Isabela, Inc. are situated in 
Cauayan City all in the province of Isabela. The table further displayed that all the 
industries can be reached through cellphones or landlines. Four out of five or 80 percent 
of the owners/managers in the four industries were males. However, BMD Motors Sale 
Inc. – Isuzu had a female manager. As to the educational qualification/background of 
owners/managers, all were college graduates. Further, the table shows that the number 
of employees in each of the industry partners was 21 or more. 

 

Industry Name Address 
Contact 

Number/s 
Owner/Manage

r's Name 

Educational 
Qualification 

of 
Owner/manag

ers 

 
 

BMD Motors Sale 
Inc. – Isuzu 

#349 Maharlika 
Highway, San 

Fermin, Cauayan 
City Isabela 

0936266993
6/ 

0917564882
9 
 

Ms. Ma. 
Rizalina D. 

Mijarez 
 

College 
Graduate 

   21 or   
more  

Freeway Motors 
Sales -Mitsubishi 

Maharlika Highway, 
Mabini, Santiago 

City 
 

0915647980
9 
 

Mr. Jose 
Antonio G. 
Veneracion 

 

College 
Graduate 

21 or 
more 

Honda Cars 
Isabela, Inc. 

National Highway, 
Tagaran, Cauayan 

City 

(078) 652-
1245 

Mr. Simplicio L. 
Caleon 

College 
Graduate 

21 or 
more 

Hyundai 
Santiago/Elite 
North Auto Cars 
Inc. 

Km 335 Maharlika 
Highway, Batal, 
Santiago City 

 

0932883832
7 
 

Mr. Armando 
San Juan 

 

College 
Graduate 

21 or 
more 

Royce Motor 
Center Inc. - 
Nissan 

National Highway, 
Mabini, Santiago 

City 

0917593037
4/ (078) 305 
- 2860 up to 

2861 

Mr. Chito R. 
Lucas 

 

College 
Graduate 

21 or 
more 
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The profile of a selected group of small industry partners is illustrated in Table 5. 
The table displays the name of the industry. These include Infinit 27 Car Care Center, 
Manansala Auto Shop, Sure Cool Auto Shop and Car Aircon, Tyre Master, and 
Yokohama – JNM Auto Shop. The table likewise indicates the businesses’ address, 
establishment contact number/s, name of owner or manager, educational 
qualification/background of owner or managers and number of employees in each 
industry.  
 
Table 5. Profile of Selected Group of Small Industry Partners 
 

 

It can be glimpsed from the table that the group of industry partners belonged to 
small industries. Based on observation, these automotive industries were not exclusive 
dealers or service centers of any particular vehicle brand. They offered automotive 
services to their clients and were not selective in considering brands and/or models of 
vehicles to be accommodated in their shop for auto service. For their shop addresses, all 
are situated in Santiago City in the province of Isabela. All the establishments can be 
reached through cell phones or landlines. Four out of five or 80 percent of the 
owners/managers were males. Only Infinit 27 Car Care Center had a female manager. 
Data further indicate that four of the owners/managers of small industry were college 
graduates, while only one was a college undergraduate. All of the industry respondents 
had 10 workers or less employed in each shop.  

 
 The succeeding tables (Table 6 and Table 7) present the different automotive 
services offered in the two groups of industry partners.  
 

Industry Name Address 
Contact 

Number/s 
Owner/Manag

er's name 

Educational 
Qualification of 

Owner/manager
s 

No. of 
Employe

es 

Infinit 27 Car Care 
Center 

National Highway, 
Purok 2 Mabini, 
Santiago City 

0927230652
1 
 

Ms. Crisely B. 
Pascua 

 

College 
Graduate 

10 or 
less 

Manansala Auto 
Shop 

Centro West, 
Santiago Cit7 

0917572658
4 

Mr. Albert F. 
Manansala 

1st year college 
 

10 or 
less 

Sure Cool Auto Shop 
and Car Aircon 

City Road Corner 
Arellano St., 

Dubinan East, 
Santiago City 

0922-883-
6371/ (078)-

305-0641 
 

Mr. Gerry B. 
Manuel 

 

College 
Graduate (BS 
Commerce) 

 

10  or 
less 

Tyre Master 
City Road, Centro 

East, Santiago 
City 

(078) 682 
8652 

Mr. Tommy 
De Vera 

 

College 
graduate 

 

10 or 
less 

Yokohama – JNM 
Auto shop 

National Highway, 
Batal, Santiago 

City 

(075) 305-
3386/0917-
892-5923 

Mr. Hermil B. 
Olfindo; Jr. 

College 
graduate 

 

10 or 
less 
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Table 6 shows the different services offered in the selected group of big Industry 
Partners. Shown are the name of the industry partners and the checklist of available 
automotive services offered. Checklist of automotive services consist of  periodic 
maintenance service (PMS), parts/accessories sales, car accessories installation/repair, 
car sales/dealer, car registration and insurance processing, car financing, car wash and 
auto detailing, under chassis repair, towing and transport services, body repair and 
painting, car electrical repair, car air-conditioning service, engine overhaul and repair, 
troubleshooting/diagnosing, greasing, tire replacement and wheel balancing and wheel 
alignment. Moreover, the table illustrates the total services offered by each industry 
partner and the percentage and total number of industry partners offering the different 
automotive services.    

 
Table 6. Automotive Services Offered In The Selected Group of Big Industry Partners 
 

Big Industry 
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Services Offered   
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BMD Motors Sale 
Inc. – Isuzu √ √ √ √ √ √ √ √ √ √ √ √ √ √ √ √ √  

1
7 

100 

Freeway Motors 
Sales –Mitsubishi √ √ √ √ √ √ √ √  √ √ √ √ √ √    

1
4 

82.3
5 

Honda Cars 
Isabela, Inc. √ √ √ √ √ √ √ √ √ √ √ √ √ √ √ √   

1
6 

94.1
1 

Hyundai 
Santiago/Elite 
North Auto Cars 
Inc. 

√ √ √ √ √ √ √ √ √ √ √ √ √ √ √ √ √  
1
7 

100 

Royce Motor 
Center Inc. – 
Nissan 

√ √ √ √ √ √ √ √ √ √ √ √ √ √ √ √ √  
1
7 

100 

                     

Total No. of 
Industry Offering 

the Services 
5 5 5 5 5 5 5 5 4 5 5 5 5 5 5 4 3 0   

Percentage (%) 
10
0 

10
0 

100 
10
0 

100 
10
0 

10
0 

10
0 

80 
10
0 

10
0 

10
0 

10
0 

10
0 

100 80 60 0   

  

 It is noteworthy to observe that three out of the five industry partners offered all 
seventeen or 100% of the automotive services listed in the checklist. These industries 
were BMD Motor Sale Inc.-Isuzu, Hyundai Santiago/Elite North Auto Cars Inc., and Royce 
Motor Center Inc. – Nissan. The table further reveals that Freeway Motors Sales - 
Mitsubishi offered 14 or 82.35 percent of the automotive services covered in the checklist, 
least compared to their big industry counterparts. Among the services not offered by the 
said industry partner were towing and transport services, tire replacement and wheel 
balancing, and wheel alignment. 
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 Data in the above table further illustrate that 14 out of the 17 automotive services 
contained in the checklist were offered by most of the five big industry partners, while 
wheel alignment was only offered by three out of five or 60 percent of the industry 
partners. These industry partners were BMD Motors Sale Inc. – Isuzu, Hyundai 
Santiago/Elite North Auto Cars Inc., and Royce Motor Center Inc. – Nissan. 
 
 Table 7 presents the automotive services offered by the selected group of small 
industry partners.  The table reveals the names of the small industries and the checklist 
of automotive services offered. The checklist of services consisted of periodic 
maintenance service (PMS), parts/accessories sales, car accessories installation/repair, 
car sales/dealer, car registration and insurance processing, car financing, car wash, and 
auto detailing, under chassis repair, towing, and transport services, body repair and 
painting, car electrical repair, car air-conditioning service, engine overhaul and repair, 
troubleshooting/diagnosing, greasing, tire replacement and wheel balancing and wheel 
alignment. Furthermore, the table further indicates the total services offered by each 
industry partner and its percentage and total number of industry partners offering the 
different automotive services and its percentage.    
 
Table 7. Automotive Services Offered In The Selected Group of Small Industry Partners. 
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%
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Infinit 27 Car Care 
Center 

√ √ √ √ √   √ √ √ √  √ √ √ √ √  
1
4 

82.3
5 

 
Manansala Auto 
Shop 
 

√       √ √ √ √  √ √     7 
41.1

7 

Sure Cool Auto 
Shop and Car 
Aircon 
 

√  √    √ √ √ √ √ √ √ √ √    
1
1 

64.7
0 

Tyre Master 
 

√ √      √     √ √ √ √ √  8 
47.0

5 
Yokohama – JNM 
Auto shop 

√ √ √     √     √ √ √ √ √  9 
52.9

4 
                     

Total No. of 
Industry Offering 

the Services 
5 3 3 1 1 0 1 5 3 3 3 1 5 5 4 3 3 0   

Percentage (%) 100 60 60 20 20 0 20 100 60 60 60 20 100 100 80 60 60 0   

 

 

The table revealed that Infinit 27 Car Care Center offered 11 out of 17 or 82.35% 
of the listed auto services, which was generally higher compared to its small industry 
partners’ counterparts. On the other hand, Manansala Auto Shop offered the least 
automotive services, which totaled seven or 41. 17 %. 
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However, four of the automotive services were commonly offered by the five 
selected small industry partners. These included periodic maintenance service, under-
chassis repair, engine overhaul and repair, and troubleshooting/diagnosing. Meanwhile, 
four of the automotive services listed car sales, car registration and insurance 
processing, car wash and auto detailing, and car air-conditioning were observed as the 
least offered in the five selected small industry partners. Moreover, it is notable also to 
observe that car financing was not offered in any of the five selected small industry 
partners. 

 
The succeeding tables (Table 8 and Table 9) present the background of OJT 

students as described by the two selected groups of industry partners. 
 
Table 8 illustrates the background of OJT students in the group of big industry 

partners. The big industry group was composed of BMD Motors Sale Inc. – Isuzu, 
Freeway Motors Sales –Mitsubishi, Honda Cars Isabela, Inc., Hyundai Santiago/Elite 
North Auto Cars Inc., and Royce Motor Center Inc. – Nissan. The table also reflects the 
record of student interns in terms of type of TVI and training agency provider where 
students came from, number of student/s accepted as OJT in the industry, length of 
duration of OJT in the industry, percentage of students who completed the OJT 
program, percentage of students who did not meet the required OJT duration and 
incentive/s given to students.   

 
Table 8. Background of OJT Students in the Group of Big Industry Partners 
 

Big Industry 
Group 

Type of 
TVI 

where 
students 

came 
from 

Training 
agency 
provider 
where 

students 
came from 

Number of 
Student/s 

accepted as 
OJT in the 
Industry 

 
Length of 

Duration of 
OJT in the 
Industry 

% of 
students 

who 
completed 
the OJT 
Program 

% of 
students 

who did not 
meet the 
required 

OJT 
duration 

Incentive/
s given to 
Students 

P
u
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d
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E

S
D
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S
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0
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5
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5
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0
0
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e
a
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C
a
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n
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BMD Motors 
Sale Inc. – 
Isuzu 

√    √   √      √ √        √   

Freeway 
Motors Sales 
-Mitsubishi 

  √  √   √      √ √      √   √  

Honda Cars 
Isabela, Inc. 

√     √ √     √     √        √ 

Hyundai 
Santiago/Elite 
North Auto 
Cars Inc. 

  √  √  √     √   √          √ 

Royce Motor 
Center Inc. - 
Nissan 

√    √    √     √ √          √ 

Total 3 0 2 0 4 1 2 2 1 0 0 2 0 3 4 0 1 0 0 0 1 0 1 1 3 
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Percentage 
(%) 

6
0 

0 
4
0 

0 
8
0 

2
0 

4
0 

4
0 

2
0 

0 0 
4
0 

0 
6
0 

8
0 

0 
2
0 

0 0 0 
2
0 

0 
2
0 

2
0 

6
0 

 
The above table shows that three out of the five or 60 percent of the selected big 

industry partners accepted OJT students coming from public technical vocational 
institutions (TVIs.) These industries were BMD Motors Sale Inc. – Isuzu, Honda and 
Royce Motor Center Inc. – Nissan. Meanwhile, two or 40% of the industries OJT students 
admitted at Freeway Motors Sales –Mitsubishi and Hyundai Santiago/Elite North Auto 
Cars Inc. came from both public and private TVIs.  

 
The survey also revealed that most of the OJT from BMD Motors Sale Inc. – Isuzu, 

Freeway Motors Sales –Mitsubishi, Hyundai Santiago/Elite North Auto Cars Inc., and 
Royce Motor Center Inc. - Nissan came from the Technical Education Skills Development 
Authority (TESDA.) It’s only at Honda and Hyundai Santiago/Elite North Auto Cars Inc., 
where students come from State Universities and Colleges (SUCs.)  

 
Moreover, the table revealed that Royce Motor Center Inc. – Nissan 

accommodated the biggest number of student interns, whereas Honda and Hyundai 
Santiago/Elite North Auto Cars Inc. accepted the least number of OJT students.  

 
Furthermore, the table shows that student interns stayed four months at BMD 

Motors Sale Inc. – Isuzu, Freeway Motors Sales – Mitsubishi, and Royce Motor Center 
Inc. – Nissan. Honda and Hyundai Santiago/Elite North Auto Cars Inc displayed the least 
months of OJT duration.  

 
The table further discloses that 100 percent of the students completed the OJT 

program at BMD Motors Sale Inc. – Isuzu, Freeway Motors Sales –Mitsubishi, Hyundai 
Santiago/Elite North Auto Cars Inc., and Royce Motor Center Inc. – Nissan, whereas a 
record of 50 percent of students finished the OJT program at Honda Cars Isabela.  

 
It was also recorded in the response of Freeway Motors Sales – Mitsubishi that 50 

percent of students did not meet the required number of OJT duration. 
 
Incentives like meal and cash allowances were given to student interns at BMD 

Motors Sale Inc. – Isuzu and Freeway Motors Sales –Mitsubishi Industries. On the other 
hand, Honda Cars Isabela, Inc., Hyundai Santiago/Elite North Auto Cars Inc., and Royce 
Motor Center Inc. – Nissan did not list any incentives for OJT students. 
 

The background of OJT students in the small industry group of industry partners is 
exhibited in Table 9. The small industry partners were Infinit 27 Car Care Center, 
Manansala Auto Shop, Sure Cool Auto Shop and Car Aircon, Tyre Master, and 
Yokohama – JNM Auto Shop. The table also reflects the record of student interns in terms 
of the type of TVI and training agency provider where students came from, the number of 
student/s accepted as OJT in the industry, length of duration of OJT in the industry, 
percentage of students who completed the OJT program, percentage of students who did 
meet the required OJT duration and incentive/s given to students. 
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Table 9. Background of OJT Students in the Group of Small Industry Partners 
 

 
 

Small Industry 
Group 

Type of 
TVI where 
students 

came from 

Training 
agency 
provider 
where 

students 
came from 

Number of 
Student/s 

accepted as OJT 
in the Industry 

 
Length of 

Duration of OJT 
in the Industry 

% of students 
who 

completed the 
OJT Program 

% of 
students who 
did not meet 
the required 
OJT duration 

Incentive/s 
given to 
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Infinit 27 Car 
Care Center 

  √  √ √  √      √  √     √    √ 

Manansala 
Auto Shop 

  √  √    √   √    √     √  √ √  

Sure Cool Auto 
Shop and Car 
Aircon 

  √  √ √ √    √      √    √    √ 

Tyre Master   √  √ √ √    √    √      √    √ 

Yokohama – 
JNM Auto Shop 

  √ √ √   √      √  √     √   √  

Total 0 0 5 1 5 3 2 2 1 0 2 1 0 2 1 3 1 0 0 0 5 0 1 2 3 

Percentage 
(%) 0 0 

1
0
0 

2
0 

1
0
0 

6
0 

4
0 

4
0 

2
0 

0 
4
0 

2
0 

0 
4
0 

2
0 

6
0 

2
0 

0 0 0 
1
0
0 

0 
2
0 

4
0 

6
0 

 
Data in the above table reveal that five or 100 % of a selected small group of 

industry partners accepted OJT coming from both private and public TVIs. 
   
The figures above also show that TESDA is a common training agency provider 

for all five (100 %) of the small industry partners. Meanwhile, DepEd was also recorded 
at Yokohama – JNM Auto Shop as one of their training agency providers. However, 60 
% of the selected small industry partners indicated SUCs as one of their feeders of OJT 
trainees. These include Infinite 27 Car Care Center, Sure Cool Auto Shop Car Aircon, 
and Tyre Master. 

 
Data illustrate further that six to seven students were accepted as OJT at 

Manansala Auto Shop, the highest as compared to its industry counterparts. Meanwhile, 
two out of five, or 40% of the said industry group, accommodated only three trainees. 
These were Sure Cool Auto Shop Car Aircon and Tyre Master.  

 
Data also show that the longest duration of OJT, or four months, was noted at 

Infinit 27 Car Care Center and Yokohama – JNM Auto Shop.  On the other hand, the least 
OJT duration of one month was recorded at two or 40 % of the selected group of industry 
partners comprising   Sure Cool Auto Shop Car Aircon and Tyre Master. 
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Furthermore, the table above reveals that 100 percent of students finished the OJT 
program at Tyre Master. Meanwhile, Sure Cool Auto Shop and Car Aircon recorded 50 
percent.  

 
Data in the above table also shows that among the five small industry partners, a 

record 50 percent of students did not meet the required OJT duration. 
  
Moreover, it was only Manansala Auto Shop and Yokohama that gave incentives 

to students during their OJT. Infinit 27 Car Care Center, Sure Cool Auto Shop Car Aircon, 
and Tyre Master did not list any incentives for OJT students. 

 
The following tables (Table 10 and Table 11) exhibit the entry requirements 

required for student interns in the two groups of selected industry partners. 
 
Table 10 illustrates the entry requirements of student interns in the group of big 

industry partners. The table shows the names of industry partners and a checklist of the 
different entry requirements required by automotive industries of trainees. These 
comprised skills certification from TESDA, NC level, admission test/interviews/medical 
exams, and required to pass the examinations. 

 
  

Table 10. Entry Requirements of Student Interns in the Group of Big Industry Partners 

 
 
 

Big Industry Group 

Industry Requirements 

Skills 
Certificatio

n from 
TESDA 

 
Minimum NC 

Level 

Admission 
Test/Interview/Medic

al Exam 

Required to 
Pass the 

Examination
s 

YES NO 1 2 3 4 YES NO YES NO 

BMD Motors Sale Inc. 
– Isuzu 

 √     √  √  

Freeway Motors Sales 
-Mitsubishi √   √      √ 

Honda Cars Isabela, 
Inc. 

 √     √   √ 

Hyundai Santiago/Elite 
North Auto Cars Inc. √   √      √ 

Royce Motor Center 
Inc. – Nissan  √        √ 

Total 2 3 0 2 0 0 2 0 1 4 
Percentage (%) 

40 60 0 
4
0 

0 0 40 0 20 
80 

 
It is revealed that two or 40% of the industry partners required student interns to 

have a skills certification from TESDA. These industries were Freeway Motors Sales –
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Mitsubishi and Hyundai Santiago/Elite North Auto Cars Inc. While the three or 60% of the 
industry, which include BMD Motors Sale Inc. – Isuzu, Honda and Royce Motor Center 
Inc. – Nissan does not require students on the said national skills certification. The table 
above also shows that a minimum NC level II was required of OJT students by two (40 
%) of the industry partners. These industries were Freeway Motors Sales –Mitsubishi and 
Hyundai Santiago/Elite North Auto Cars Inc. The data further reveal that two or 40 % of 
the industries – Honda Cars Isabela and BMD Motor Sales Inc. conducted admission 
tests/interview/medical exams for OJT students. However, among the five industries, only 
one or 20% of the industry partners required student interns to pass the test/examination 
to be accepted at BMD Motors Sales Inc. - Isuzu.  On the other hand, four or 80% of the 
industries (Freeway Motors Sales –Mitsubishi, Honda, Hyundai Santiago/Elite North Auto 
Cars Inc., and Royce Motor Center Inc. – Nissan) did not have entry requirements for 
student interns.  

 
Entry requirements for student-interns by the small group of industry partners are 

presented in Table 11 The table consists of the names of the small industry and a 
checklist of the different entry requirements required by automotive industries to OJT 
students like skills certification from TESDA, NC level, admission test/interviews/medical 
exams and required to pass the examinations.  
 
Table 11. Entry Requirements Of Student Interns In The Group Of Small Industry Partners 

 

 
 
 

Small Industry Group 

Industry Requirements 

Skills 
Certificatio

n from 
TESDA 

 
Minimum NC 

Level 

Admission 
Test/Interview/Medical 

Exam 

Required to 
Pass the 

Examinations 

YES NO 1 2 3 4 YES NO YES NO 

Infinit 27 Car Care 
Center √   √   √   √ 

Manansala Auto Shop √    √  √  √  

Sure Cool Auto Shop and 
Car Aircon √  √    √   √ 

Tyre Master √   √   √  √  

Yokohama – JNM Auto 
shop √   √   √  √  

Total 5 0 1 3 1 0 5 0 3 2 
Percentage (%) 100 0 20 60 20 0 100 0 60 40 

 
Survey result reveals that five or 100% of the small group of industry partners 

required student interns to have a national skill certification from TESDA. It can be further 
noticed on the above data that one or 20% of the industry partners, Sure Cool Auto Shop 
and Car Aircon, required a National Certificate level I of the trainees. Three or 60 % of 
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the industries in the small group, namely, Infinit 27 Car Care Center, Tyre Master, and 
Yokohama, required a TESDA NC II level skills certification of the student interns. Only 
one or 20% of the industry listed an NC III level requirement at Manansala Auto Shop. 
The table further reveals that five or 100% of the small industries administered 
tests/interviews/medical exams to prospective OJT students. Three or 60% of the 
industries, namely Manansala Auto Shop, Tyre Master, and Yokohama, required student 
interns to pass the test/exam, while only two or 40% among the small industry partners, 
Infinit 27 Car Care Center and Sure Cool Auto Shop and Car Aircon did not require OJT 
students to pass the test/exam. 

 

Conclusions 
 

This study concludes that the profiles of selected industry partners indicate that 
they are well-established automotive dealers, service centers, or establishments located 
within the locality. All listed automotive services are practiced by the larger group of 
industry partners, while smaller partners lack the facilities or capacity to offer all services. 
It was observed that 80% of the industry partners are not selective about the training 
institutions from which student interns originate, and 100% are open to accommodating 
interns regardless of whether they come from public or private Technical Vocational 
Institutions (TVIs). The number of on-the-job training (OJT) students accommodated by 
these industry partners depends on their specific policies, and the duration of OJT 
programs varies according to the type of TVI. 

 
A 100% OJT program completion rate was recorded among interns in four major 

industry partners and one from the smaller group, whereas a 50% completion rate was 
noted in one partner from each group. However, some interns fell short of the required 
number of OJT hours as set by certain industry partners. Some industry partners were 
found to be considerate of the needs of OJT students, while others required TESDA 
certification as an entry requirement. Additionally, some partners conducted admission 
tests, interviews, and medical examinations for prospective interns. 

 
BSIT and BTTE student-interns both regarded the different learning outcomes as 

highly important, though their perspectives on the level of importance of specific 
outcomes in the soft and hard skills dimensions varied. Industry partners, both large and 
small, considered the soft skills dimension highly important, and the pre-service 
competencies in both soft and hard skills were deemed critical to both students and 
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industry stakeholders. Overall, the study emphasizes the significant value placed on soft 
skills in aligning student competencies with industry expectations. 
 
Recommendations 
 

Based on the findings and conclusions of the study, the following 
recommendations are hereby offered:  
 
1. The listed automotive services may be integrated as learning competencies in the 

curriculum of automotive programs. 
 
2. Linkages with automotive service centers or establishments should be increased and 

strengthened, as these serve as partner industries in the OJT program. 
 
3. The duration of the OJT, as stated in the MOU/MOA, should be emphasized during 

OJT orientation to prevent overstaying or the withdrawal of student interns from the 
industries. 

 
4. Close monitoring of students’ attendance in the industries is necessary to prevent 

absenteeism and dropouts among student interns. 
 
5. Recognition should be given to industry partners that provide outstanding support to 

the OJT program. 
 
6. Automotive OJT students should be encouraged to undergo and pass the TESDA 

National Certificate (NC) II assessment to enhance their skills. 
 
7. An orientation seminar should be conducted before the deployment of automotive OJT 

students in the industries. 
 
8. Learning outcomes in soft skills and hard skills, which are considered highly important, 

should be developed among BSIT and BTTE students. 
 
9. Automotive trainers in the BSIT and BTTE programs should focus on learning 

outcomes identified as highly important. 
 
10. Learning outcomes regarded as highly important should be considered essential 

components of the automotive curriculum. 
 
11. A review of the different learning outcomes covered in the pre-service competencies 

of automotive interns is necessary. 
 
12. Pre-service competencies deemed highly important in the BSIT and BTTE curricula 

should be prioritized. 
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13. Automotive competencies considered highly important in the BSIT and BTTE major 
in automotive programs should be aligned with the needs of industry partners, while 
competencies given less emphasis should be adjusted accordingly. 

 
14. The results of this study should be presented to the curriculum review committees of 

the two SUCs to serve as a benchmark for conducting curriculum or program 
enhancements, particularly in the BTTE and BSIT major automotive programs. 

 
15. A parallel study on automotive competencies should be conducted by future 

researchers in other SUCs to determine if similar results can be obtained. 
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