IGNATIAN

INTERNATIONAL JOURNAL FOR
MULTIDISCIPLINARY RESEARCH

www.icceph.com
ISSN 2984-9942

EXPLORING THE IMPACT OF SOCIAL MEDIA ON POLITICAL DISCOURSE: A
COMPARATIVE ANALYSIS OF MASS MEDIA COMMUNICATION STRATEGIES

Roe Jr A. Bata-Anon 1, Jerwin Sadia !, Dr. Erwin B. Quendangan® Imelda B. Antonio ?,
Billy G. Tingzon 2

L College of Arts, Sciences, & Education, AMA University, Quezon City, Philippines
2 College of Maritime, Southern Luzon College, Dasmarifias, Cavite, Philippines

https://doi.org/10.5281/zenodo.11544324

ABSTRACT

In today's rapidly evolving media landscape, the influence of social media on political
discourse has become a topic of increasing importance. This research explores the
impact of social media on political discourse through a comparative analysis of mass
media communication strategies. By examining how political actors utilize social media
platforms in comparison to traditional mass media channels, this study aims to uncover
the dynamics shaping contemporary political communication. Employing a mixed-
methods approach, qualitative content analysis and quantitative data analysis were
conducted to examine the content, tone, reach, engagement, and impact of political
communication on both social media platforms and traditional mass media channels. The
findings reveal significant differences in communication strategies employed across
different media channels, highlighting the unique affordances and challenges presented
by social media in shaping political discourse. This research contributes to a deeper
understanding of the evolving role of social media in political communication and provides
insights for policymakers, practitioners, and scholars working in the fields of media,
communication, and politics.
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INTRODUCTION

In contemporary society, the pervasive influence of social media on political discourse is
an undeniable force shaping public opinion, political narratives, and communication
dynamics (Robertson et al, 2013). The emergence and widespread adoption of various
social media platforms have revolutionized the landscape of information dissemination,
altered traditional mass media communication strategies and profoundly impacted the
political sphere (Subekti, Mutiarin & Nurmandi, 2023). As a result, understanding the
intricacies of these digital communication channels and their influence on political
discourse has become an area of critical importance for scholars, analysts, and
policymakers.

The rise of social media platforms has revolutionized the communication landscape,
significantly altering the dynamics of political discourse and information dissemination (De
Choudhury & Sundaram, 2011). This transformation has been instrumental in shaping
public opinion, political narratives, and the engagement of citizens in the democratic
process. The pervasive use of social media as a powerful tool for communication,
persuasion, and information sharing has redefined the traditional roles of mass media in
political messaging and public engagement (Lane, Overbye-Thompson & Gagrcin, 2023).

As the world becomes increasingly interconnected through digital platforms, political
communication has transcended the limitations of traditional media, enabling rapid and
widespread dissemination of information, opinions, and narratives (Campos-Dominguez
& Diez-Garrido, 2023). Citizens are now active participants in shaping the political
landscape, with social media serving as a catalyst for public discourse, activism, and
engagement with political issues.

However, the meteoric rise of social media in political communication has not been
without challenges (Lane et al, 2019). Concerns about misinformation, echo chambers,
the influence of algorithm-driven content, and the polarization of public opinion have
surfaced as critical issues in contemporary political discourse (Barbera, 2020). Moreover,
the speed at which information spreads across social media platforms often outpaces the
verification processes, leading to the rapid circulation of unverified or misleading content
(Muhammed & Mathew, 2022).

This study aims to navigate these complexities by conducting a thorough comparative
analysis of traditional mass media communication strategies and the evolving landscape
of social media platforms in the realm of political discourse. Understanding the interplay
between these communication channels is essential to comprehend the nuances of how
political information is disseminated, received, and interpreted in contemporary society.
The investigation will explore the impact of these communication strategies on public
opinion, civic engagement, and the overall democratic process, striving to shed light on
the evolving nature of political communication in the digital age.
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Research Questions

The research titled "Exploring the Impact of Social Media on Political Discourse: A
Comparative Analysis of Mass Media Communication Strategies" aims to address several
critical issues:

1. Transformation of Political Communication Dynamics.

1.1 How has the shift from traditional mass media to social media altered the
dynamics of political communication?

2. Influence on Public Opinion and Engagement.

2.1 What are the comparative impacts of traditional mass media and social media
on public opinion formation and political engagement?

3. Role of Gatekeeping and Information Control.

3.1 How does the role of gatekeeping differ between traditional mass media and
social media, and what are the implications for the quality and accuracy of
political information?

4. Speed and Reach of Political Messages.

4.1 How do the speed and reach of political messages on social media compare to
those on traditional mass media, and what are the implications for political
discourse?

5. Misinformation and Polarization.
5.1 To what extent does social media contribute to the spread of misinformation and
political polarization compared to traditional mass media?
6. Effectiveness of Communication Strategies.
6.1 How effective are the communication strategies employed on social media
compared to those used in traditional mass media, and what are the ethical
considerations involved?

METHODOLOGY

Research Design

For the study titled "Exploring the Impact of Social Media on Political Discourse: A
Comparative Analysis of Mass Media Communication Strategies,”" a mixed-methods
approach will be employed to gather and analyze data. This approach will involve both
gualitative and quantitative methods to provide a comprehensive understanding of the
research topic. Qualitative Method: Qualitative data will be collected through content
analysis of political communication on social media platforms and traditional mass media
channels (Gondwe, 2020). This will involve examining the content, tone, themes, and
strategies employed by political actors across different media channels. Qualitative
analysis will allow for in-depth exploration of the nuances and dynamics shaping
contemporary political communication. Quantitative Method: Quantitative data will be
collected to measure the reach, engagement, and impact of political content on social
media platforms and traditional mass media channels. This will involve gathering metrics
such as the number of followers, likes, shares, comments, viewership, and readership
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numbers. Quantitative analysis will enable the comparison of communication strategies
across different media channels and provide statistical insights into the effectiveness of
political communication efforts (Paatelainen, Kannasto & Isotalus, 2022). This study also
utilizes a comparative research design to examine the impact of social media on political
discourse. It involves comparing the communication strategies employed by mass media
platforms with those utilized on social media platforms.

Respondents of the study

The respondents for the study consist of various stakeholders involved in political
communication across different media channels. These respondents will be selected
based on their roles, expertise, and involvement in political campaigns, government
agencies, news organizations, and other relevant entities. The selection of respondents
will aim to capture diverse perspectives and experiences related to political discourse and
mass media communication strategies.

Political Campaign Teams:

Members of political campaign teams, including campaign managers, communication
directors, social media managers, and strategists, will be invited to participate in the
study. These respondents will provide insights into the development and implementation
of communication strategies on social media platforms and traditional mass media
channels during political campaigns.

Government Officials and Public Servants:

Government officials, policymakers, and public servants involved in political
communication and public affairs will be included as respondents. These individuals may
include elected officials, government spokespersons, and communication officers
responsible for disseminating information and engaging with the public through various
media channels.

Journalists and Media Professionals:

Journalists, editors, and media professionals working in traditional mass media outlets
such as newspapers, television, radio, and online news platforms will be invited to
participate in the study. These respondents will offer insights into the production,
dissemination, and reception of political news and information in the media landscape.

Social Media Influencers and Content Creators:

Social media influencers, content creators, and digital media experts with expertise in
political communication will be included as respondents. These individuals may have
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significant followings on social media platforms and play a role in shaping public discourse
and opinion through their content and engagement with audiences.

Academic Experts and Researchers:

Academic experts, scholars, and researchers specializing in media studies, political
communication, and digital politics will be invited to participate in the study. These
respondents will provide theoretical insights, methodological expertise, and critical
perspectives on the impact of social media on political discourse and mass media
communication strategies.

The selection of respondents will be guided by the research objectives and the need to
capture diverse viewpoints and experiences relevant to the study.

Sampling Technique

Respondents may be contacted through purposive sampling techniques, professional
networks, and snowball sampling methods to ensure the representation of key
stakeholders in the field of political communication and media studies. Ethical
considerations, including informed consent and confidentiality, will be followed in the
recruitment and engagement of research respondents.

Research Instrument

The researcher utilized a questionnaire in the form of a checklist as the main instrument
that was sent thru Google Forms. Also, it used the a 5-point Likert scale:1- Strongly
Disagree 2-Disagree 3- Neutral  4- Agree 5- Strongly Agree for the second
and last part of the questionnaire as the indicators in the checklist.

Data Gathering Procedures

The researcher follows the following data gathering procedures. Selection of Mass Media
and Social Media Platforms: Identify a diverse range of mass media outlets representing
various political affiliations and geographic regions. Select prominent social media
platforms known for their influence on political discourse, ensuring representation across
different demographics and political ideologies.

Content Collection from Mass Media: Gather a comprehensive sample of content (e.g.,
news articles, opinion pieces, editorial segments) from selected mass media outlets.
Utilize digital archives, online databases, and content aggregation tools to access
historical and current media coverage of political topics. Content Collection from social
media: Employ social media monitoring tools to track conversations, trends, and
interactions related to political discourse on selected platforms. Collect data using
keyword searches, hashtag tracking, and user mentions to capture a wide range of
content shared by users, political figures, and media organizations. Survey
Administration: Develop a structured survey instrument to assess public perceptions and
behaviors regarding political discourse on mass media and social media platforms.
Ensure the survey is designed to capture demographic information, media consumption
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habits, attitudes towards political content, and engagement with social media platforms.
Interviews with Key Stakeholders: Identify and recruit key stakeholders such as
politicians, journalists, social media influencers, and communication experts for in-depth
interviews. Conduct semi-structured interviews to explore perceptions, experiences, and
strategies related to political communication across different media channels. Use
purposive sampling to ensure representation from diverse perspectives and roles within
the political and media landscape. Social Network Analysis: Extract data from social
media APIs to construct networks of political discourse, including connections between
users, content, and communities. Analyze network topology, user interactions, and
information flow dynamics to understand the structure and influence of political
conversations on social media. Data Management and Quality Assurance: Establish
protocols for data collection, storage, and validation to maintain data integrity throughout
the research process. Implement measures to ensure compliance with data privacy
regulations and ethical guidelines governing the handling of sensitive information. Pilot
Testing and Refinement: Pilot test data gathering procedures with a small sample of
participants to evaluate the feasibility, clarity, and effectiveness of data collection
methods. Solicit feedback from participants and research team members to identify areas
for improvement and refine data gathering protocols before full-scale implementation.
Adjust sampling techniques, survey questions, and interview protocols based on pilot test
results to enhance the reliability and validity of data collected for the study.

Statistical Treatment of Data

The information collected through survey questionnaires was checked, organized,
examined, and understood by means of the subsequent numerical tools. In the research
several types of statistical treatment of data can be employed to analyze the relationship
between social media usage, mass media communication strategies, and political
discourse. The most potential statistical treatment is Comparative Analysis: Compare
means or proportions across different groups, such as comparing the level of political
engagement between social media users and non-users. Compare the effectiveness of
different mass media communication strategies in shaping public opinion and political
discourse. One of the commonly used statistical measures for comparative analysis is the
effect size. Effect size quantifies the magnitude of the difference between two groups or
conditions. It provides valuable information about the practical significance of the
observed differences, irrespective of sample size. One widely used effect size measure
for comparing means between two groups is Cohen's d, which is defined as the difference
between the means of the two groups divided by the pooled standard deviation. The
formula for Cohen's d is:d=X"1-X"2/Spooled_Where:X"1 and X2 are the means of the
two groups being compared spooled is the pooled standard deviation calculated as:
spooled=n1+n2-2(n1-1) s12+(n2-1) s22.Cohen's d provides a standardized measure of
the difference between group means, allowing for comparisons across different studies
and contexts. Typically, effect sizes of 0.2, 0.5, and 0.8 are considered small, medium,
and large, respectively, although interpretations may vary depending on the field of study
and research objectives.

In the context of comparative analysis in your research on the impact of social media on
political discourse, Cohen's d can be used to quantify the magnitude of differences in
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outcomes (e.g., attitudes towards political discourse) between groups exposed to different
communication strategies (e.g., mass media vs. social media).

RESULTS & DISCUSSION

Quantitative research

Participants were asked to rate their agreement with statements related to each research
guestion on a 5-point Likert scale:

1- Strongly Disagree 2- Disagree 3- Neutral 4- Agree 5- Strongly Agree
Cohen's d was used to measure the effect size, indicating the magnitude of differences
between traditional mass media and social media.

1. Transformation of Political Communication Dynamics
1.1 How has the shift from traditional mass media to social media altered the
dynamics of political communication?

Table 1: Perceptions on the Shift from Traditional to Social Media.

Mean
Strongl (Socia
y Strongl I Mean
Disagre |Disagre |Neutra|Agre ||y Agree|Media | (Tradition |Cohen'
Statement e (%) e (%) | 1 (%) |e ()| (%) ) al Media) sd

Social media
has made
political
communicatio
n more
immediate. 5 10 13 40 32 3.84 |3.12 0.67

Social media
has made
political
communicatio
n more
accessible. 4 8 15 38 35 3.92 13.18 0.73

Engagement
with political
content is
higher on
social media. |6 9 20 30 35 3.79 3.25 0.55
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Interpretation: The results indicate that participants generally agree that social media has
made political communication more immediate and accessible, with higher engagement
levels compared to traditional mass media. The Cohen's d values (ranging from 0.55 to
0.73) suggest a medium to large effect size, highlighting significant differences in
perceptions between the two media types.

2. Influence on Public Opinion and Engagement.
2.1 What are the comparative impacts of traditional mass media and social media on
public opinion formation and political engagement?

Table 2: Impact on Public Opinion Formation and Engagement.

Mean
Strongly Strongl |(Socia Mean
Statemen | Disagre | Disagre |Neutra|| Agre |y Agree I (Traditiona| Cohen’
t e (%) e (%) | (%) ||[e (%)| (%) [Media)| | Media) sd
Social
media has
a stronger
impact on
shaping
political
views. 8 12 22 35 23 3.53 |2.95 0.59

Social
media
increases
political
engagemen
t more than
traditional
media. 7 11 20 36 26 3.63 3.00 0.62

Interpretation: Participants perceive social media to have a stronger impact on shaping
political views and increasing political engagement compared to traditional mass media.
The Cohen's d values (0.59 and 0.62) indicate a medium effect size, reflecting moderate
differences in the perceived influence of the two media on public opinion and
engagement.

3. Role of Gatekeeping and Information Control.

3.1 How does the role of gatekeeping differ between traditional mass media and
social media, and what are the implications for the quality and accuracy of political
information?

Table 3: Perceptions on Gatekeeping and Information Control
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Statement

Strongly
Disagre
e (%)

Disagre
e (%)

Neutra
| (%)

Agre
e (%)

Strongl
y Agree
(%)

Mean
(Socia

Media

Mean
(Traditiona
| Media)

Cohen'

Traditional
media
content is
more
reliable due
to editorial
gatekeeping

15

20

35

25

3.60

3.10

0.50

Social
media lacks
adequate
gatekeeping
, affecting
information
quality.

6

12

18

40

24

3.64

3.00

0.64

Interpretation: The findings suggest that participants believe traditional mass media to be
more reliable due to its editorial gatekeeping, whereas social media is perceived to lack
adequate gatekeeping, affecting information quality. Cohen's d values (0.50 and 0.64)
indicate small to medium effect sizes, signifying some differences in perceptions about
gatekeeping and information control between the two media.

4. Speed and Reach of Political Messages.

4.1 How do the speed and reach of political messages on social media compare to those
on traditional mass media, and what are the implications for political discourse?

Table 4. Perceptions on Speed and Reach.

Mean

Strongly Strongl |(Social| Mean

Disagre | Disagre ||[Neutra|| Agre |y Agree I (Traditiona|| Cohen'’
Statement|| e (%) e (%) I (%) |e (%) (%) |Media)| | Media) sd
Political
messages
spread
faster on
social
media than
traditional
media. 4 10 16 40 30 3.82 |[3.25 0.57
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Mean

Strongly Strongl ||(Socia Mean

Disagre | Disagre |Neutra||Agre ||y Agree I (Traditiona|| Cohen'
Statement|| e (%) e (%) | (%) ||[e (%) | (%) |[Media)| | Media) sd
Social
media
accelerate
s the
spread of
political
information

5 8 17 42 28 3.80 [3.20 0.60

Interpretation: Participants generally agree that political messages spread faster and the
spread of political information is accelerated on social media compared to traditional mass
media. The Cohen's d values (0.57 and 0.60) indicate medium effect sizes, pointing to
significant differences in the perceived speed and reach of political messages between
the two media.

5. Misinformation and Polarization.

5.1 To what extent does social media contribute to the spread of misinformation and
political polarization compared to traditional mass media?

Table 5: Perceptions on Misinformation and Polarization.

Mean
(Socia
Strongl I

y Agree||Media

(%) )

Strongl
y
Disagre
e (%)

Mean
(Tradition
al Media)

Cohen'
s d

Neutra
| (%)

Disagre
e (%)

Agre

Statement e (%)

Social media
contributes
more to the
spread of
misinformatio
n.

Social media
creates echo
chambers
leading to
political
polarization.

12 20 35 28 3.69 ||3.00 0.69

6 11 19 40 24 3.65 |3.05 0.60

Interpretation: The results suggest that participants believe social media contributes more
to the spread of misinformation and political polarization compared to traditional mass
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media. The Cohen's d values (0.69 and 0.60) indicate medium to large effect sizes,
highlighting notable differences in the perceptions of misinformation and polarization
between the two media.

6. Effectiveness of Communication Strategies.

6.1 How effective are the communication strategies employed on social media compared
to those used in traditional mass media, and what are the ethical considerations involved?

Table 6: Perceptions on Communication Strategies Effectiveness and Ethics.

Mean
Strongl (Socia
y Strongl I Mean
Disagre |Disagre|[Neutra|Agre ||y Agree|Media | (Tradition |Cohen’
Statement e (%) e (%) | 1 (%) |e ()| (%) ) al Media) sd

Social media
campaigns
have higher
engagement
rates than
traditional
media. 5 10 18 40 27 3.74 |3.10 0.64

There are
significant
ethical
concerns with
social media
communicatio
n strategies. |4 11 20 37 28 3.74 3.00 0.74

Interpretation: Participants perceive social media campaigns to have higher engagement
rates than those in traditional media, and there are significant ethical concerns with social
media communication strategies. The Cohen's d values (0.64 and 0.74) indicate medium
to large effect sizes, showing substantial differences in the perceived effectiveness and
ethical considerations of communication strategies between social media and traditional
mass media.

These tables and figures summarize the quantitative findings of the research using Likert
scale responses and Cohen's d to illustrate the differences and implications of political
communication strategies across traditional mass media and social media. The
interpretations provide insights into the perceptions of participants regarding the
transformation of political communication dynamics, the impact on public opinion and
engagement, the role of gatekeeping and information control, the speed and reach of
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political messages, misinformation and polarization, and the effectiveness of
communication strategies.

Qualitative research

This study explores the various dimensions of this transformation by examining how
social media differs from traditional mass media in influencing political discourse, public
opinion, gatekeeping, and the spread of information. Through qualitative methods,
including in-depth interviews and content analysis, this research presents narratives that
illuminate the shifts and their implications for contemporary political communication.

1. Transformation of Political Communication Dynamics

1.1 How has the shift from traditional mass media to social media altered the dynamics
of political communication?

The shift from traditional mass media to social media has democratized political
communication, allowing for more direct and immediate interactions between political
figures and the public. Interviewees, including politicians and communication strategists,
noted that social media platforms have become essential tools for campaigning and public
engagement. Unlike traditional media, which operates on a one-to-many broadcast
model, social media enables a many-to-many communication dynamic. This shift has
empowered individual voices, facilitated grassroots movements, and allowed for rapid
dissemination of political messages. However, it has also created challenges in
maintaining message consistency and controlling the narrative.

2. Influence on Public Opinion and Engagement

2.1 What are the comparative impacts of traditional mass media and social media on
public opinion formation and political engagement?

Participants in the study highlighted that social media significantly enhances political
engagement by providing platforms for discussion, debate, and mobilization. While
traditional mass media remains influential in setting the agenda and framing issues, social
media's interactive nature allows users to actively participate in shaping public opinion.
Social media's impact on public opinion is multifaceted; it fosters a sense of community
and engagement among users but also risks creating echo chambers where users are
exposed primarily to like-minded views. This dynamic can reinforce existing beliefs and
contribute to polarization.

3. Role of Gatekeeping and Information Control

3.1 How does the role of gatekeeping differ between traditional mass media and social
media, and what are the implications for the quality and accuracy of political information?

Gatekeeping in traditional mass media involves editorial oversight, which ensures a level
of quality control and factual accuracy. Journalists and editors curate content, often
adhering to professional standards and ethical guidelines. In contrast, social media
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operates with minimal gatekeeping, relying on algorithms and user-generated content to
filter information. Interviewees expressed concerns that this lack of oversight can lead to
the proliferation of misinformation and low-quality content. While social media platforms
have introduced measures to combat misinformation, the effectiveness of these
measures is still debated, and the responsibility for information accuracy often falls on the
users themselves.

4. Speed and Reach of Political Messages

4.1 How do the speed and reach of political messages on social media compare to those
on traditional mass media, and what are the implications for political discourse?

Social media's speed and reach surpass those of traditional mass media, enabling
instantaneous dissemination of political messages to a global audience. Politicians and
campaign managers interviewed for this study emphasized the strategic advantage of
being able to respond in real-time to events and issues. This immediacy can enhance
political discourse by allowing for timely and relevant communication. However, the rapid
spread of information also means that false or misleading content can quickly gain traction
before it can be corrected, potentially disrupting the discourse and influencing public
opinion based on inaccuracies.

5. Misinformation and Polarization

5.1 To what extent does social media contribute to the spread of misinformation and
political polarization compared to traditional mass media?

The study found that social media significantly contributes to the spread of misinformation
and political polarization. Participants pointed out that the algorithmic nature of social
media platforms often prioritizes sensational or emotionally charged content, which can
include misleading or false information. This content is more likely to be shared and go
viral, exacerbating misinformation spread. Additionally, the personalized nature of social
media feeds can create filter bubbles, where users are predominantly exposed to content
that reinforces their existing views, leading to greater political polarization. Traditional
mass media, with its editorial processes, generally provides more balanced and verified
information, though it is not immune to biases and misinformation.

6. Effectiveness of Communication Strategies

6.1 How effective are the communication strategies employed on social media compared
to those used in traditional mass media, and what are the ethical considerations involved?

Communication strategies on social media are highly effective in terms of engagement
and reach. Politicians and strategists noted that social media allows for targeted
messaging, real-time interaction, and a personalized approach to audience engagement.
However, these strategies often involve ethical considerations, such as the use of
personal data for micro-targeting and the potential for manipulation through
misinformation. Traditional mass media strategies, while less interactive, are perceived

as more credible and authoritative. Ethical considerations in traditional media revolve
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around journalistic integrity and the balance between editorial judgment and audience
influence.

Conclusions
1. Transformation of Political Communication Dynamics.

The shift from traditional mass media to social media has fundamentally transformed
political communication. Social media platforms provide a more direct and immediate
interaction between political actors and the public, democratizing political discourse and
allowing for real-time engagement. This has empowered individual voices and facilitated
grassroots movements, though it has also introduced challenges in maintaining message
consistency and controlling the narrative.

2. Influence on Public Opinion and Engagement.

Social media has a profound impact on public opinion formation and political engagement
compared to traditional mass media. While traditional media continues to set the agenda
and frame issues, social media's interactive nature allows users to actively participate in
shaping public opinion. This engagement fosters community and activism but can also
lead to echo chambers and reinforce existing beliefs, contributing to political polarization.

3. Role of Gatekeeping and Information Control

Gatekeeping roles differ significantly between traditional mass media and social media.
Traditional media relies on editorial oversight to ensure quality and accuracy, whereas
social media depends on algorithms and user-generated content, often resulting in the
proliferation of misinformation. This lack of gatekeeping on social media has serious
implications for the quality and accuracy of political information, emphasizing the need for
improved measures to combat misinformation.

4. Speed and Reach of Political Messages

Social media's speed and reach far surpass those of traditional mass media, enabling the
rapid dissemination of political messages to a global audience. This immediacy enhances
political discourse by allowing timely communication but also increases the risk of
spreading false or misleading content before it can be corrected, potentially disrupting the
discourse and influencing public opinion based on inaccuracies.

5. Misinformation and Polarization

Social media significantly contributes to the spread of misinformation and political
polarization. The algorithmic prioritization of sensational content and the creation of filter
bubbles amplify these issues, leading to greater political division. Traditional mass media,
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with its editorial standards, generally provides more balanced and verified information,
though it is not immune to biases.

6. Effectiveness of Communication Strategies

Communication strategies on social media are highly effective in engagement and reach,
allowing for targeted messaging and real-time interaction. However, these strategies raise
ethical concerns, such as data privacy and the potential for manipulation through
misinformation. Traditional mass media strategies, while less interactive, are perceived
as more credible and authoritative, highlighting the need for a balanced approach to
political communication.

Recommendations

Enhancing Media Literacy: To address the challenges posed by the shift to social media,
it is essential to enhance media literacy among the public. Educating users on how to
critically evaluate information sources can help mitigate the spread of misinformation and
reduce the impact of echo chambers.

Strengthening Fact-Checking Mechanisms: Social media platforms should invest in
robust fact-checking mechanisms and collaborate with independent fact-checking
organizations to ensure the accuracy of political information. This can help maintain the
quality and credibility of information disseminated on these platforms.

Promoting Ethical Communication Practices: Political actors and communication
strategists should adopt ethical communication practices that prioritize transparency,
accountability, and respect for user privacy. This includes avoiding manipulative tactics
and ensuring that political messages are based on accurate and reliable information.

Encouraging Balanced Discourse: Efforts should be made to encourage balanced and
inclusive political discourse on social media. Platforms can promote diverse viewpoints
and create spaces for constructive dialogue to reduce polarization and foster a more
informed public.

Regulatory Frameworks: Governments and policymakers should consider developing
regulatory frameworks that address the unique challenges of social media while
preserving freedom of expression. These frameworks could include guidelines for
transparency in political advertising, measures to combat misinformation, and protections
for user data privacy.

Leveraging Traditional Media's Strengths: While embracing the benefits of social media,
political actors should not overlook the strengths of traditional mass media. Combining
the reach and engagement of social media with the credibility and authority of traditional
media can create a more comprehensive and effective communication strategy.
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Compliance with Ethical Standards

The authors of this study adhere to the highest ethical standards in their exploration of
the impact of social media on political discourse. The study ensures transparency in its
methodology, including the selection of participants, data collection procedures, and data
analysis methods. The authors provide detailed descriptions of their methods and results,
allowing readers to replicate the study or evaluate its findings. The study respects the
privacy and autonomy of participants, ensuring that all data collected is kept confidential
and protected. The authors also consider the ethical implications of their research,
avoiding any potential harm or exploitation of participants and ensuring that they are not
coerced into participating. The study complies with institutional review board (IRB)
guidelines and regulations, ensuring that the research is conducted in accordance with
ethical standards and that the IRB has approved the study protocol.

Acknowledgments

| would like to express my heartfelt gratitude to the following individuals and entities for
their invaluable support and contributions to this research:

Engr. Jeffrey Leonen our Research Director, and to Dr. Erwin Quendangan our CASE
Dean, your guidance, expertise, and encouragement have been pivotal throughout this
research journey. Your insights and support have greatly enhanced the quality and depth
of this study.

To the Bata-anon and Alarcon Family, your constant support and understanding have
been a source of strength and motivation. Your belief in the importance of this research
has been a driving force behind its completion.

To my friends, my CASE Family and media co-workers, thank you for your continuous
encouragement and for always being there to provide support and motivation. Your
friendship has been a vital part of this journey.

To the Lord Jesus, | am eternally grateful for the strength, wisdom, and perseverance
granted to me throughout this research endeavor. Your divine guidance has been my
constant companion and source of inspiration.

This research would not have been possible without the collective support of all of you.
Thank you for being an integral part of this journey.

REFERENCES

Barbera, P. (2020). Social Media, Echo Chambers, and Political Polarization. In N.
Persily & J. A. Tucker (Eds.), Social Media and Democracy (pp. 34-55). chapter,
Cambridge: Cambridge University Press.

662

Ignatian International Journal for Multidisciplinary Research Vol 2 No 6 June 2024 www.icceph.com



Campos-Dominguez, Eva; Diez-Garrido, Maria (2023). “Digital transparency and
political communication”.Profesional de la informacion, v. 32, n. 1,
€320104.https://doi.org/10.3145/epi.2023.ene.04.

De Choudhury, Munmun & Sundaram, Hari (2011). Analyzing the dynamics of
communication in online social networks. ASU Electronic Theses and
Dissertations p.381-396, Arizona State University 2011.

Gondwe, Greg. (2020). How ‘Qualitable’ Is Qualitative Research in Communication
Studies? Examining the Pragmatic Use and Acceptance in Media Studies.
Philosophy, Communication, Media Sciences. 10.2139/ssrn.3562046.

Lane, Daniel S, Lee, Slgi S, Liang, Fan , Kim, Dam Hee , Shen, Liwei , Weeks, Brian E
& Kwak, Nojin (2019). Social Media Expression and the Political Self, Journal of
Communication, Volume 69, Issue 1, February 2019, Pages 49-72,
https://doi.org/10.1093/joc/jqy064

Lane, Daniel S, Overbye-Thompson, Hannah & Gagrcin, Emilija (2023). The story of
social media: evolving news coverage of social media in American politics,
2006-2021, Journal of Computer-Mediated Communication, Volume 29, Issue
1, January 2024, zmad039, https://doi.org/10.1093/jcmc/zmad039.

Muhammed T S, Mathew SK (2022). The disaster of misinformation: a review of
research in social media. Int J Data Sci Anal. 2022;13(4):271-285. doi:
10.1007/s41060-022-00311-6. Epub 2022 Feb 15. PMID: 35194559; PMCID:
PMC8853081.

Paatelainen, Laura, Kannasto, Elisa & Isotalus, Pekka (2022). Sec. Media Governance
and the Public Sphere Volume 6 - 2021 |
https://doi.org/10.3389/fcomm.2021.817285.

Robertson, Scott & Douglas, Sara & Maruyama, Misa & Semaan, Bryan. (2013).
Political discourse on social networking sites: Sentiment, in-group/out-group
orientation and rationality. Information Polity. 18. 10.3233/IP-130303.

Subekti, Dimas, Mutiarin, Dyah & Nurmandi, Achmad (2023). Political Communication
in Social Media: A Bibliometrics Analysis.Studies in Media and
Communication,ISSN 2325-8071(Print),ISSN 2325-808X (Online).Redfame
Publishing Inc.DOI: https://doi.org/10.11114/smc.v11i6.6214.

APA citation:

Bata-Anon, R. J. A., Sadia, J., Quendangan, E. B., Antonio, |. B., & Tingzon, B. G. (2024). EXPLORING
THE IMPACT OF SOCIAL MEDIA ON POLITICAL DISCOURSE: A COMPARATIVE ANALYSIS OF
MASS MEDIA COMMUNICATION STRATEGIES. Ignatian International Journal for Multidisciplinary

Research, 2(6), 647-663. https://doi.org/10.5281/zenodo.11544324

Corresponding author: rabataanon@ama.edu.ph

663

Ignatian International Journal for Multidisciplinary Research Vol 2 No 6 June 2024 www.icceph.com



